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§ specializes in club event, cloth-

ghd fashion store promotions. Our

nt markets are Los Angeles, San

g0, Detroit, Las Vegas, Hawaii, San

. Japan. From Julie Jewels the pub-

or Blipop our west coast rep, we believe in

rojec Xmagazme If you have an interest in cutting

edge graphic design and full color printing all in "one
studio" please give us a call.

Our color graphic design cost ranges from $150 to
$300. Our full color printing ranges from $500 and up
for 8,000 flyers and same day air shipments are less
than $80 dollars. Getmebtglgudgetlookforjustafew
hundred dollars....

Call for a uote'

714.521. 8784
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Dear Readers,
“What is this?”, you are probably asking. How can Project X be celebrating it's ONE
year anniversary? Didn’t someone hand you a copy at The World two years ago? Didn’t
you see a copy on the floor of Sound Factory in 19892 OK, OK, we're
lying. So you caught us. It’s all for a reason though.

You see, Project X is a2 magazine in a world where trends only
last about two days; the really good ones are out by the end of
the open bar. And, as every fashionable clubber knows, it’s not
easy keeping up, but someone has to do it. In order to enter-

tain our bored, jaded, thrill-seeking, and short-attention

spanned readers such as yourself, Project X has to always be
the newest magazine on the scene. A true magazine-of-the-
moment will never admit its age—better yet, it won’t ever age.
We must always be new, energetic, and forever young—so

Happy lst Birthday to us!!

all clothes by Byron Lars, gloves by LaCrasia. On Mathu: pants It’s all true!! Editors Julie Jewels
from Miller's Riding, shirt from Equipment, ascot from Polo/Ralph and Michael Alig celebrate Project
Lauren, coat, vest, boots are vintage. Editor Long Nguyen. Xs Ist Birthday at cub U.S.A.

JULIE JEWELS
Editor-in-Chief
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“A wacky theater of the absurd! | mever want it to end!”
MICHAEL MUSTYD / VILLAGE VOICE

= ——

@33 LARRY TEE & LAHOMA'S Naked Body Show
I1T'S A THRILL ERY __’:‘"m“m Eapoapucte

HEARRES S lnsnde Michael's escort serwce...

The excitement of thousands of
dancing, sweating, pulsating bodies
on the dance floor!
DON'T STOF,/!
Amused by those zany CLUB KIDS tike
DESI-MONSTER, CHRISTOPHER COMP,
& SUSHI who will ingest lots of cocktails etc.,

and stumble around for your enjoyment
DEAR GO

m Interesting cocktails left on the bar
by our host IWVIICHAEL ALIG
WE DARE YOU//?

AII this and ANDY ANDERSON, ARMAN RA,

WALT PAPER, AMANDA LEPORE
and that feathered fox
CLARA THE CAREFREE CHICKEN

door: KENNY KENNY - Don't try him! Miss Thing!
WHERE ELSE

DISCO 2000 a5
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happy

to all our friends at

project

love & kISSGS

roxy

515 W. 18TH STREET NYC 645-5156
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COMPETE FOR A TRIP TO THE
GRAND OPENING OF NYC'S
NEWEST CLUBBING
EXPERIENCE...
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Photo by Jay Calderin ® Clothing styled by Culture Shock ¢ Beauty by God

180 Mass.

Thursdays, Frida}'s & Saturdays
Hosted by Velvet & Miss Toma
Music in the Marquis de Sade Room
by the Count of House DJ Thom Delabunt

ARal

"Cauwsé it's gll about being. fiecce.
Ave.» Boston - Cambridge, MA * 617.864.4130

ONCE A MONTH
EVERY WOMAN EXPERIENCES

COPABANANA

EVERY LAST THURSDAY OF THE MONTH AT
THE COPACABANA
10 EAST 60th STREET




FACT: There are more
fabulous drag queens
running around than
real women.

RUMOR: Desi Monster is a
reincarnated Satan.

47 WEST 20T 212 8 o 7 7 85 eal women intimidate men
S when they dress up and
act wild. Anita Sarko had to
stop dressing up altogether
because men always thought she
was a drag queen. The same thing
happened to The Lady Bunny, | think

Desi and his clan, on the other

hand, dress solely to frighten and

intimidate. All of seven feet tall

(with platforms), this blue-faced,

pointy-eared, bloody-sore-mouthed

bundle of evil has paired up with

San Francisco-turned New Yorker

Astro Earl (You know him. He's the

one with the shaved, tattooed head

and 37 pierces all over his body)

to terrify audiences all around the

country! Desi and Earl have been

regulars on the USA Superstar trips,

bringing their ghastly concoctions A curious
to cities like Dallas, Chicago,
Cleveland, Detroit, Miami and oth- .
ers! Desi came THISCLOSE . Reallive
to being arrested in Chicago at the i

horrific outlaw party in an aban-

doned, burned out building located Tavern on
across the street from club mogul
Brian Funk’s house.

occurence:

woman atl

the Green

What a night, let me tell you.

The fun began at Shelter and ended

at Byrd Bardot’s Riviera as the final-

ists for the USA contest lined up.

As you know, the winners of the

contest win a round-trip ticket to

NYC for the opening of USA. The

judges: Mia, Sophia, Sushi, Ernie

Glam, Angelica, Desi, and myself. Be- » .

ing the politically correct club-goers i Havc you ¢v
that we are, none of us wanted the A ;

responsibility of choosing winners S o secn ‘mYl%;"g S0 5'1’””1“';
(or, more importantly, the losers!), -f__v sl [ Dgsl Monqt.,t:r at 4
so, we conveniently placed the re- y R

sponsibility upon our Chicago hosts.

16 PROJECTX : PROJECT XX 17




Tour

winner

from

Chicago:

Nicola

USA winner
from Cleveland
Nivek Tek at Metropolis

John Boy
is the It-boy
of the

windy city

His name

“is Michael. too

The winners were some of the
loudest and kookiest club kids
around!.

San Francisco winners included
pop star Richie Rich and Jason El
Diablo (which means “the Devil” in
Spanish). And there is an army of
club kids from all over the coun-
try!! The USA tour is opening our
eyes to the fabulously attention-
starved youngsters—not unlike
ourselves—which will definitely
make the opening of USA a truly
international battle for attention.
Can't wait!

The USA opening, by the way, is
set for mid-October. Rooms de-
signed by the likes of Eric
Goode, Thierry Mugler, Jean-
Paul Gaultier, Leigh Bowey
and other world-renowned
artists will be unveiled
that evening.

This Fall season promis-
es to bring with it many
new mega-clubs like
Webster Hall, located on
West 11th Street in the
old Ritz. This on-again-off-
again-on-again-off-again-
on-again nightclub seems
to be on-again, according
to Benjamin Liu, who was
supposed to be on staff
booking events but now will
be only booking on-off events.
An opening night will be a
Suzanne Bartsch event, we
heard. And everyone is chomping
at the bit for the re-opening of the
infamous Tunnel, on West 27th
Street—a club that gave many a
club kid a start. Tunnel, by the
way, is the birthplace of our very
own Project X. That's where DJ Keo-
ki, Julie Jewels, and myself worked
and over-promoted ourselves to be
fabulous. See, it's t-h-a-t easy. And
don’t forget the super-clubs like
Roxy—still kicking with beautiful
crowds on Saturdays, and private
parties on Fridays— which is truly
becoming an American institution—
kind of the Studio 54—but not.
Limelight still presents Disco 2000

which will be celebrating it's 2nd
anniversary as NYC's wackiest
club, thank you. Wunderbar offers
Electric Burlesque on Tuesdays and
a cute model crowd on Thursdays.
Tilt, Homebase, and Shelter are defi-
nitely worth checking out too.
SoundFactory or Sound Factory Bar is
the question on the lips of every
body worshipping, E consuming,
muscle boy in town. Well, both are
it! Sound Factory Bar offers the
early crowd the best of NY's house
DJ's, not to mention a good bar
scene. Sound Factory, however, re-
mains the legendary get together of
the best DJ's and a good without-
the-liquor bar scene to the crowd
that just won’'t go home when the
sun comes up. Palladium is ru-
mored to soon be NY's premier
space for the fashionable ravers (Is
there such a thing?), while Bay
Bar’'s Thursdays also hop with ac-
tion, wigs, heels, muscle,

etc.. .etc...etc...

Everybody's talking about Tavern on
the Green, or at least they are on
one Thursday out of every
month...that's when Swiss party-
girl Susan Bartsch takes it over. Tav-
ern, once home to uptown's finest,
has turned into a crazed night of
well you know...You know who
goes. You know who doesn’t. Well
anyway, you know. Sister, Billy,
Larissa,

Rave! Rave! Rave! This was certainly
the summer for those big pants,
ski hats, laminated, brightly colored
cards on neckchains and pupils
twice the normal size. You know
what | mean—those 100% hard-
core, “underground” type Rave-
events that slowly worked their way
across the country to jaded-ol’-NYC.
We are presented with Frankie
Bones, DB, Adam X, Moby, Joey Bel-
tram and other people with cute
names like the Cat-in-the-Hatter who
are throwing Rave after Rave in
dumps in Brooklyn, Queens, LI,

and even right here in Manhattan,
like the Storm Rave on 9th Avenue.
A big, over done trend in Los Ange-
les, it is finally hitting NY. We'll

Queen of Gifecn
RuPaul Charles at

Tavern on the Mean, or...

«* you know what 1 meant

Magnuson
at Roxy for
Deelite’s party

NY’s jaded
fashion clubber

Devinn

Let me

hear you

’ say RAVE:

Scotto at

NASA

oy Bar beauty
Cody Ravioli
wov-at the

PROJECT X 19




Lipstick ; . Paul see how our jaded fashion conscious
1 clubbers will react to hours of hard-
Alexander core techno beat in an overcrowded
place with lasers flying over your
: head. But they're fun—twice as big 1 : ;
Maripol f§ G : ; as our outlaw parties, and without a : ; : : Bartender,
' : . theme—but with better music. L.A. ; d 4
sports a Rave at least twice a week
in venues such as an Amusement or
: a Waterside park, or just plain in the
sa at . . 7l middle of nowhere. Their promoters
: / and DJs also have cute names like
Mr. Koolaid, Doc Martin, Orlando, and
Destructo—such a bi-costal trend! Fri-
day nights Rave entry includes Scot-
to’'s NASA, which takes place at Shelter
and continues as the sun rises on a
pier at Amazon Village. DJ's like Moby,
Jasen Jinx, Soul Slinger, On-E, and oth-
ers compete for the rule of the dance The kleaze sisters and
floor. For those of you who want a Stephen Sprouse at Limelight
sure thing, there's always Lord
Michael’s newly-expanded Futureshock, ' San Fransico's club brat/
which now encompasses practically _ : - op star Richie Rich
the entire club. Last, but not least, Jo Jo @t the Ontlaw ESE s
everyone is talking about Mr. Fuji’s party :
Tropicana—a triplex of pure fun. This
restaurant/bar/nightclub, which
promises to be an A-List scene this
fall, is brought to you by Mark and
Nick of the Big City fame, so
check it out.

lesbians
Smart

only at
and Laris- : ”

This season promises to be chock full
of energy, music, monsters, ravers,
international club kids, best DJ's, and
non-stop fun for all.

recording sensa ¥ R : _ e ':'Tﬁey'f"e

 Nick Scotti and truly

i sexy: Put some

Right Grace in

;i pad Fred your face:

t Limelight
Grace Jones
at her

party at

Get Ladium, Fuschia

§ _ | 1-.:'- S I mean : _ and Sofia at

2

4 : : : i Electric Burlesque
Oh, gee, let me guess.. Deee fun at deee Roxy ; . : Palladium.
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ince house music has
come to dominance around the world, there
has been a complete absence of arlists who
present the style and im-
age required to become
true stars. With the soundtrack in
clubs being produced by faceless

Ltechnicians and with vocals by un-

known singers, pop music has be-
come void of idols. Who wants a
poster of Frankie Knuckles or Clivilles and Cole on their
wall to gaze at adoringly? However, recently several groups
have emerged who realize that the importance of a band’s
image is an integral part of their ideology, that the look es-
tablishes the attitude and influence of the artist’s music.

But fear not, style in music is not dead and

some of the most talented new =~
artists are creating powerful looks to

accompany their music. Sly and

Lovechild are an English duo who

have risen to prominence through 4

the elite of the London club scene
So far they've released two singles on CityBeat records:
Rainbow (mixed by Mark Moore of S’express) and the up-
lifting Spirit of Destiny. Styled by the ultra-hip Michiko
Koshino the duo is throwing down some serious attitude
along with ultra danceable beats.
Electribe 101 have established a repu-
tation of sophistication and sleek style in
their look and music. E101 are led by
German diva Billie Ray Martin, whose
searing vocal range is of a beauty and
energy unmatched by any of her :
contemporaries. At a performance at the
London Palladium, Billie Ray arrived on stage in head-to-
toe leathers, a dramatic blond bob, and a silver pistol belt

LR}

buckle—a look reminiscent of “The Avengers’” Ermma Peel.
Backed hy the rest of 101 in matching Comme des Garcons
suits and glasses, the group stunned the audience with one

of the most memorable performances in recent

years. Their aloum Electribal Memo-
ries is available from Phonogram
UK

St. Etienne’s melodic sugary pop
has placed them just on the brink of
mega-success. They arrived with their

first single Only Love Can Break Your Heart, to many a
ravers delight. The trio, led by wispy blond beauty Sarah
Cracknell present an updated mod image for the ninelies.
Like their music, which is cotton-candy-sweet yet deeply emo-

tional, St. Edenne appear as il a photo of a stylish trio from

HKTRA XTRA

the swinging London of the 60’s had magically come to life.

Their albur Fox Base Alpha, is the perfect soundtrack for
chilling-out after an ecstatic night's clubbing. It’s available on
Warner Bros. in the U.S. as is the single Nothing Can
Stop Us. They've also just released Join Our Club
on Heavenly Records U.K., possibly the finest
slice of techno-pop ever— check it out!

Claudia Brucken set the tone for much
of the avant-garde dance music of the
eighties with her band Propaganda. Af-
ter disappearing from view for several
years she has brought her talent back
into the public eye. The German
chanteuse has always been known
for her impeccable elegance as
much as her poweeful yet aloof vo-
cals. The sleeve of her “Snobbery
and Decay” single included the com-
ment “The musicians use Akai, Claudia
Brucken wears Chanel.” She released
two singles last year: Absolut(e) and Kiss
Like Ether to little public acclaim, with the g
records’ quiet eloquence going well over the
average record buyers’ head. An album of new ma-
terial should be released soon, so
keep your eyes and ears open for
the return of Ms. Brucken or you
might miss her.

Another new and noteworthy
act is La Camilla. You probably
remember her as the fabulous
girl from Army of Lovers, (who
disappeared once the group
gained popularity.) You may also |
recognise her from the Gaultier
catwalk or photographs by
Pierre et Gilles. She has just re-
leased her first solo single Every-
time You Lie on Sonet records.
Camilla raps a lyric full of Euro-
pean attitude over a slow-paced
breakbeat, an interesting combi-
nation. Yet in the case of La
Camilla we are definiteley talk-
ing style over substance.

These are just a few of the acts poised for stardom in
the next couple of years. You may not have heard of them
yet, but I have and I will vouch for their high fierceness
quotient as well as their listenability. And remember, al-
though it's better to sound good than to look good, to be
a star you must do both. &

Wrritten & E

dited by

Sloan Mandell
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here is no ques-

tion that Ameri-

ca's entertain-
ment industry is seri-
ously lacking in the
creativity department.
Television is plagued
by hundreds of mind-
less sitcoms. Holly-
wood produces more
sequels than original
films, and MTV fea-
fures the same heavy-
metal horrors day af-
ter day.

Now out of the
muck and mire of what
currently masquerades
as entertainment,
comes Hype Prodie-
tions. Hype is a creative
development firm creat-
ing film and video fea-
twring the most “out-
there” in the music and
fashion industries.

The team, led by
Mark Montgomery
and Steve Kinsella,
an award-winning pro-
ducer of commercials
for Pepsi, VoteAmeri-
cam, and Gillette,
Hype is positioning it-
self as the most cre-
ative new force in the
market. Projects “in
the works' include
producing promotion-
al videos for Gianni
Versace's AmFar ben-
efit, as well as a
“cutting-edge video-

magazine.” I
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urnt out on baseball caps? Tired of wearing those played-out porkpies?
Do Kangols leave you cold? A good hat, like a good man, is hard to

find. Coming to the rescue of distinctive chapeaux seekers is milliner
R. Daniel Riggs. Riggs (better known on the N.Y.C. club scene as
Freeze) has designed a line of headgear for the fashionably headstrong. The

collection features hand-painted leather motorcycle caps, felt berets embla-
zoned with flame-like detailing, and couture creations like the one pictured
here. In financial partnership with club promoter Bella Bolski, Riggs success
seems assured. His creations are available at Barneys’s, Macy’s, Yoshi and
other haute boutiques, or by special order—212.673.0663. 3¢
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H airdressers of the future can
now get a head start on their
future careers with a genius
new doll from Mattel. She’s called
Totally Hair Barbie and she’s
totally happening. Of course Barbie is
a worldwide institution, the favorite
toy of girls and girly-boys for over a
quarter of a century. Now, to keep her
looking mega-fierce while hanging’ out
in her Ferrari, Dream Home, Disco,
and Ice Cream Shoppe, she is able to
constantly update and restyle her coif.
T.H. Barbie (as she’s known to her
clique) comes equipped with over a
foot of hair which can be lengthened
to create flowing curls or shortened
into a sleek and dramatic bob!
Whether chignoned or bouffanted T.H.
Barbie is sure to increase her super-
stardom with this newfound verstatili-
ty. Mattel expects her to rake in over
$10,000,000 this year alone, so not
only is she flawlessly beautiful but
filthy stinking rich. This is one doll
no style maven can be without.

So head on down to KiddieCity
and get your hands on
her long luxurious hair now!

s Drag Culture con-

tinues to evolve and
flourish, the most gloriously
peacocked and preened queens
of the world are poised to break
into the mainstream of U.S.
Culture. The days when ambi-
gender stars like Boy George
and Annie Lennox were house-
hold names may soon return.

In the past several years the
Paris runways have been populat-
ed by girls-with-something-exira,
most obviously our very own
Connie Girl (who also makes
an appearance in George
Michael’s new video). Ru-Paul
recently signed a major label
recording contract. Marilyn Mon-
roe impersonator Jimmy
James is featured in an L.A.
Eyeworks ad. There’s the world
renowned Wigstock day In N.Y.C.,,
at which the Lady Bunny was
presented with a government cer-
tificate proclaiming the date
“Wigstock Day.” Even the Gap,
the store which clothes America,
has jumped on the bandwagon—
using the legendary Lypsin-
ka—along side superstars like
Diana Ross and Luke Perry in
their nationwide campaign.

With all of this media alten-
tion a drag press has evolved to
cover the burgeoning scene.
Here in N.Y.C. we have Linda
Simpson’s genius My Com-
rade covering the Fast Village
drag divas. From Hollywood,
California we are presented
with Dragazine, a colorful
leaflet promoting the Drags of
the city of Lost Angels.

With all of this drag power
emerging across our fair nation
it may not be long before your
dad slips on a pair of fishnets
and stilettoes to spice up his
day at the office.

Long live drag power! &
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or several years the pin-curled and

platinum Sarah Stockbridge has

personified the image of avant
garde fashion queen Vivienne Westwood.
The model’s influence over the House of
Westwood being so powerful that shouts
of “Sarah!, Sarah!” echoed through the
air of Viv's catwalk shows. Now that Vivi-
enne has taken her rightful place at the
forefront of the haute monde she has set
to redefine her image with a muse com-
pletely the opposite of La Stockbridge.
Christie Denham is the name of the
black glamazon who Viv has chosen to be
her face of the 90’s. The towering English
beauty was the star of Westwood's most
recent collection, her cropped hair and
flawless ehony complexion providing the
perfect balance to Sarah’s pale beauty.

Her elegance and graceful fluidity petfectly

| GENDER:
AMERICAN GEISHA OR
GREEDY MEDIA SWUT?

Hesioonn
Boy Seerge
Broms Poy
Paluby

Earho :
s Bowrs 100
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pgtes

Hinre Deog suits Vivienne's royal designs. Together
Hames, The
Mabegany Vivienne and Christie will set the tone for

the looks of the future which all other de-

signers can only aspire to create. €
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SNEAK i
LOVE |1[O])M
ACTION

"I The new album from the
ever-tangy, ultra-tensile

| CHRIS FRANTZ 0
| TINA WEYMOUTH

l — the genius behind “Genius Of Love” and “Wordy Rappinghood”
(and collectively fifty percent of the Talking Heads) — cutting the
shag rug and rhythm into twelve succulent sections.

. Featuring your two new favorite songs:
|| “Sunshine and Ecstasy” and “Love Wave”

. On Sire Cassettes and Compact Discs.

© 1992 Sire Records. Surrey on down for a stone soul picnic
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And so, we find ourselves ONE year old! Kind of...Has this year been

fruitful? Do we find ourselves prosperous in the wake of a dance music

revolutio e loo t our vents ..The
in
whi are
the only ope hich Oz urne
has last ¢ has own
back into . Yes FAT, if experi-
ence, in ledge. We g ur mental run. But in
which n? Aah, my d, follow jus r ther over
those LOVE. Let s kick!
on,

9 Cﬂ@(mki

MUSIC EDITOR

The majority of humans have lived tribally for about 495 of the last 500 generations,
which encompasses the roughly 10,000 years of recorded history. Our ancestors
lived in roving bands, small villages, and extended families, developing and refining the social
graces necessary to keep their communities viable. But many of us in the west have wandered
away from the community in search of some personal vision—perhaps the Holy Grail or the
American dream. The cost of this journey is the loss of community. Others around the world
have been driven from their communities—witness the more than 50 shooting wars currently
raging around the globe as people try to defend or reclaim threatened communities and group
identities. Some among us still know how to live with one another and the environment—the
last remaining tribal peoples. Perhaps their wisdom can help us learn to live with each other in
the modern world. Seeking community or tribal roots is no small task these days. Many of us
gravitate towards groups of identity—blacks with blacks, women with women, for example.
This offers solace in the shared experience of racism and sexism. But since we must all live to-
gether, might these groupings also prove divisive? Some seek community in the notion of
“place”, but that link with the land can also be used to shun outsiders. And what about the ex-
tended family? Why in the US are we so fearful of family ties? By searching for ways to estab-
lish multi-cultural community, we may be starting out on the most important quest of the next
century. Our ability to accept the many and varied answers these question inspire may offer
the best blueprint for true community—and our survival into the next millennium.

—A Liquid Sky service
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