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DEAR READERS,
THE FUTURE ISN’T WHAT IT USED TO BE

It’s finally here - the happy pill culture of synthetic feel-goodies that was promised to us by Aldous Huxley in “Brave New
World” has finally arrived. They used to be “drugs”, now they are “cosmetics.” With Prozac comering a three billion dollar
market in the USA alone, pill-popping is not just accepted, it’s hip. It’s just as American as apple pie, QVC, and Nancy
Kerrigan.

It’s archaic to think that mood drugs cure mental disorders like obsessive compulsiveness, moodswings, paranoia, and
depression - because they are not disorders, they are a way of life in the gos. The fact is, if you're not suffering from any or all
of the above, you're probably the one with a mental problem. Fast-paced and pressure-filled life styles are in full effect these
days and chemicals adjust the body and the brain to the new-and-improved you. They're not street drugs - they are part of

your daily regimen

The more we learn about the brain, the more we learn how to manipulate it with chemicals. Smart drugs blurred the line
between legal and illegal as corporate VPs guzzled them on the way to creative meetings. We already have commercial pills
like the birth control pill, the abortion pill, the sex change {hormone) pill, the self-tanning pill, the cellulite reducing pill, the
hair grawing pill, etc... The human being of the future is truly customized - made to order by your very own self!

Is that good or bad? Who controls how “happy” we may want to feel? Will the natural state of being become outdated and
finally outlawed? Will billboards fill up with images of good-for-you drugs? Well we don’t know, but drugs are the NEW
FAITH. With that in mind, we explored that FAITH topic and made it the theme of this issue. We asked underground culture
monitor Malcolm McLaren, fashion guru Geoffrey Beene and techno wiz Aphex Twin to discuss FAITH and submit their Ten
Commandments. What is FAITH? We don’t know that either, but it's pretty obvious that in the world of the future we will
worship the synthetic. Morning vitamin intake will include capsules that enhance your awareness, heighten perception, kill any
pain, put you in a good mood and match the color of your hair to your new outfit! Believe it!

Julie Jewels
Editor-in-Chief

“...a sonic barrage that rips your head
and then slowly stamps your brain back in
and trances it out.”-Mixmag
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‘.l..soothing acid trance by the best.” —Streetsounds

... @ blend of sultry jazz rhythms
and richly impassioned vocals
leading a cool Acid Jazz

rebellion across America.

The Pacific Jazz Alliance:
Cool Struttin’

planet earth

PLANET EARTH RECORDINGS
6634 Sunset Boulevard, Hollywood, CA 90028
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clealYYage camp

After 6 months of starving myself to

become a ‘waif, it seems that my wil-

lowy skin-and-bone figure will not be at

the height of fashion for much longer.

Twice this week I have been advised by experts

(Isagc Mizrahi and HARDCOPY) that being too too

thin is no longer in. Then to top it off I go to this chi-chi breakfast party hosted by Gossard, the British lingerie

empire, where my flat chested frame is completely ridiculed. The breakfast, it turns out, was held for the

launch of “the ULTIMATE CLEAVAGE” creator: the Gossard SUPER-UPLIFT push up bra. This bra pushes

your boobs up and together making the wearer look like she has some big, firm, fierce tits! The secret is the

double padding!! The spokes-model for the “Super Uplift” is the shamelessly slutty Shana whose bazooms are

drooled over by men the world over. Would you like your boobs to be drooled on by men the world over?
Then get one of these bras. I'm gonna start wearing two at a time (I need a lot of lift).-SM

 NATURAL DRUGS???

The Project X office has been overwhelmed by calls concerning the

product advertised in our mag called Cloud Nine. We are very busy

people and don’t have the time to answer all your inquiries. Or maybe the
truth is that we haven’t researched this topic at all and we didn’t know what
Cloud ¢ was. So we finally decided to some investigative reporting... and
here’s what we know about this pill that supposedly causes a “all - natural” high:
Starting with the most important question: Does it get you high?

We've had reports ranging from “It was great” and “I really got off” to “I didn’t feel

a thing” and “It made me nauseous.” James St. James took quite a lot of it and said
he didn’t get high, but he kept asking for more, so draw your own conclusions. I
took some but smoked a joint shortly after so I couldn’t really tell. And all the oth-
ers “It was great” came after an two hour open bar.

Is it really “all-natural”? Since it is not a fruit or vegetable, I have to say that it is not
all-natural. It may be a synthetic compound formed from natural ingredients -but
maybe not - I ain’t no chemical scientist.

I guess that, quite obviously, we here at Pro X don’t really know anything about
Cloud Nine. We do not necessarily endorse all products advertised in the mag
but we do need those advertising dollars. So all we can tell you is to try it your-
self and draw your own conclusions. Oh, and somebody told me that it turns
your pee bright orange. This stuff could be fun after all! -S.M.

ﬂtz

photos by Frangois Portman

THE ART is THE AIRMAIL

F.I.R.E. (or First Issue Reserved
Edition) are a group of young artists
from New York and California. Their
chosen form of expression is Stamp Art -
creating stamps which satirize and com-
ment on American culture. Their recent
“Tonya Handcuffed” stamp packed quite
a laugh during the Olympic skater con-
troversy. Their series of Gun stamps
make a powerful statement about the
controlling forces of our society.
Represented in New York by the
Re:Mission gallery at 174 Ave B, we
expect this collective to emerge as an
important art force of the 9o’s - so look
out for ‘em.- -S.M.
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With the World Cup approaching, it will be the first time that the
U.S. will host this premier sporting event of the entire world. Ironically, it
will also be the first time that the event is held in a country that does not have
a National Soccer League. It was the United States Soccer Federation, the
governing body of soccer in the U.S., that convinced the world governing
body, the Federation Internationale de Football Association (FIFA), to play the
games in America. The U.S. Soccer Federation hopes that soccer fever will
swipe the country with the tournament played here. But is there any room
for the number one sport in the world here in the States?

Well there is hope through the help of the United States Youth
Soccer Association, a division of the U.S. Soccer Federation. With their help
soccer has become the fastest growing team sport for young people in
America. U.S. Youth Soccer is a dynamic organization of volunteers who
enjoy helping children have fun while they learn both soccer skills and life
skills. With already over 15 million U.S. participants in the sport, U.S. Youth
Soccer is leaving out no one in its quest to help children and expand the
sport. While many sports exclude players who display less than elite skills
and interests, U.S. Youth Soccer believes that all children have a right to par-
ticipate; male, female, poor and disabled. They have set up programs such as
Soccer Start which targets children living in economically depressed areas
where they are surrounded by crime and drugs, language and cultural barri-
ers, single-parent homes or learning disabilities. The program also helps
increase the participants self esteem provides exercise and through role mod-
els, builds positive social and life skills.

Through the help of organizations such as U.S. Youth Soccer, the
sport has become a positive experience for children, who in return have made
it second in youth team sports participation behind basketball and it has
passed football(American) in NCAA participation. So with World Cup fever
on its way and with youth orientated soccer programs sparking interest in the
next generation, a U.S. soccer league will soon become reality, and through
the children it will become a success.

by Danny D’Agostino



DO YOU KNOW
WHAT THIS SIGN
MEANS?

Many of us are frightened by the so-called Techno-revolution. For the
people who can’t even program a VCR, let alone a computer, the mil-
lions of electronic gizmos designed to make our lives easier, only
make it more complicated. Thank God for the visual instructions/user
manuals that come with these products - otherwise we’d have no hope.
But as you also know, sometimes these manuals can make life twice as
difficult - ever try to assemble a Barbie Dream Home?

The Fashion Institute of Technology recently showcased an exhibit of
over 20 categories of User Manuals. It’s an art exhibition document- n'“uelb'
ing the distinctive style of illustration on instruction manuals. ®
Sometimes fascinating and sometimes foolish, the exhibit gives a EWIEm Vinssmisgast

glimpse into a world that has gotten far to complicated for many of its -—I= s e vandhge )
citizens. But I think I finally know how to use those oxygen masks on

sundiata adur en genglo
er til laugar. Takk fyrir

airplanes. <
S M 12 10 wesh thoroughly
o ZAIER  wilhoul a swimsuil before

entering the pools
Thank you.

B EE Alle gmster mi vaske s
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Alle Gisla musaan sich mil
- Seife ohne Badeanzug
waschen ehe sle in das
Schwimmbad gehen
Danke.
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MEET THE KING
AND QUEEN
OF THE CLUBS

de bain avant d'entrer
dans |a piscine
Merci.
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Once again the denizens of New York Clubland gathered at
Limelight to choose their King and Queen for 1994. And let me tell
you, the competition was pretty stiff. After all, the appalling snooty
club door-policies of NY clubs have set the standard for Club Kids -
brighter, louder, and bigger is better! Long-time scenester Billy
Beyond walked away with the King’s crown. Billy was the sentimen-
tal favorite, having been omnipresent and ever-fabulous on the
scene since his debut as a member of the “Disco Modelling School”
back in the eatly eighties. Billy was famous nightlife celebutante
and a leader of every club school. And who can forget his runway
modeling debut at the Todd Oldham Couture! The choice of Sophia
La Mar as Queen shocked and enraged some, but the wo-man’s
flawless presentation and super-haute style is undeniable. Many
thought Sophia had not paid enough dues on the scene to win the
crown, but isn’t that always the jealous way in which the old guard
regards the new and beautiful. After all this is THE most fabulous
and competitive scene in the world - so some bitterness is to be
expected. We here at Pro X wish the new Royalty much luck during
their year at the top of the underworld! -S.M.

photo by Roberto Ligresti

1

Tucker

meet ]BQVZ)OWUL

y

There’s an old phrase in Hollywood that it
takes 20 years to become an overnight
success. Well that phrase applies to house
music in the case of Barbara Tucker.

A lot of dance music aficionados are only

now hearing about Barbara, based on all

the hype from her massive house smash
“Beautiful People” which was just released on
EMI/Positiva in the UK, and on independent
Strictly Rhythm in the US. Featuring producer
Little Louie Vega’s trademark catchy basslines
and Kenny Dope’s booming drums, along with
India’s distinctive high note vocals on the cho-
rus, this is the track of the minute for the garage
crowd. And yes, it’s Barbara’s lovely voice singing last year’s club anthem “Deep
Down Inside”.

But Barbara has actually been in the business since 1984, when she sang a
female version of the old Strafe classic “Set It Off.” “From an early age, I knew
that entertainment was in my blood,” she said during a recent conversation, a
few days before her departure for a European tour to promote “Beautiful
People.” “Whether it was singing or dancing, I've always been pulled to
entertainment.”

During the late 80’s she choreographed local New York dance music stars
like Jay Williams and Johnny O, and was a co-choreographer for Deee Lite.

A couple years ago, New York deejay Don Welch approached Barbara about
working on a concept with him called “The Underground Network,” which
would focus on the New York underground house industry. “I guess he
came to me because I knew a lot of people in the scene.”

They quickly formed Underground Network and gained a reputation from
throwing Wednesday night parties, but the concept really blew up when
Barbara and Don enlisted Little Louie Vega as their DJ. “Louie has the
same attitude as me, when it comes to the value of hard work and persever-
ance. Louie, me and Don all really hit it off well as a team.”

Currently the Underground Network throws weekly parties at New York’s
Sound Factory Bar, and has become the spot for New York labels to get

a buzz on new acts. Dance acts like Ten City, India, Michael
Watford, Loni Clark and Crystal Waters have all performed there,

and Janet Jackson came by to hang out after her recent Madison

Square Garden appearance.

Nevertheless, there is a lot of pessimism in the music industry

about house music. It can’t seem to generate the kinds of sales

that major labels need to see to get interested in a format. But

don't tell that to Miss Barbara Tucker! “I am just going to con-

tinue to inject style and theater into dance music,” she says. “That’s

why at the clubs, the shows are so important. We just need to get the word
out about all that's happening with house music, and then the crowds will def-
initely start to come.”

by Mike Weiss
photo by Roberto Ligresti
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Styled by DANNY D’AGOSTINO
Hair & makeup by GUILLERMO FERNANDEZ
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Models: MARGARET MODELS (Left to right) COLBY wears a backpack from LIQUID
SKY and a skirt from PATRICIA FIELD. BETHANY wears a PANDA backpack and skirt
both from PATRICIA FIELD. BARRETT wears a Mr. FRIENDLY backpack & handbag
both from DETENTE, skirt from PATRICIA FIELD.

Everyone is talking about this dress...
straight from the House of Field.

Workwear for the Digital Age.
Many of you are certainly familiar with the San Francisco based Anarchic
Adjustment label. Their T-shirts have been omnipresent on the club, rave, and skate-
board scenes since the company’s birth in 1988. Their slogan “a new consciousness”
represents a desire to make clothing a forum for new ideas and new images. Label
designer Charles Edwards wants his gear to “promote communication and aware-
ness, while making the actual garment functional and creating own own fashion that
is either retro not a take on the future. If the
clothes are futuristic they have a realist view of
the future, not a fifties inspired futurism with
silver suits and bubble cars. It's workwear for
the digital age.”
All Anarchic Adjustment garments are extreme-
ly comfortable and well-made. They are trendy
but timeless and extremely functional and this
groovy company is growing at a staggering rate.
They just opened up two new shops in Tokyo
and are distributed at on-the-tip shops around
the world. So put on some Anarchic
Adjustment and get connected with the future.
S.M.

Goody Bags

Backpacks are nothing new, but they certainly have
become heavy status symbols for the scene. It may be diffi-
cult to distinguish the fakes from the real deal, but definite-
ly check out the Mr. Friendly picnic sack ($25), the Koala
Hug Pack ($20), and Mr. Friendly mini back pack ($30) all
from Patricia Field. The Liquid Sky back packs are roomy
and durable too - will definitely last through a weekender!

L

Little shirts for Little girils

The latest runway trends are really stupid
sometimes. The little-gir] look will only work
on runway waifs and not travel beyond any
designer’s showroom that has any intention of selling the clothes to stores for real
women. Magazines like W and Vogue have been getting tons of mail recently demanding
that the publications put an end to showing big girls in little dresses. Well, we at Pro X
believe that each trend should stick to it’s own scene. Adidas platform trainers on a Chanel
runway may be an homage to an underground trend, but it also puts a heavy tag on them.
$500 for a T-shirt to be exact. And kindergarten dresses for couture? They certainly are
cute (check out the fashion spread on Anna Sui in this issue) but still quite costly. This
season, go for the real thing.... stop by at
the children’s section at your local
Salvation Army store and get yourself a
¥ cool Jackson Five or Grease shirt pic-
tured here. $2.75 at the most!

Toe rings will be in full fashion force
this summer. Works best if the rings are plain, thin,
and worn on any toe with strappy sandals.

Photographed by
ROBERTO LIGRESTI

Playboy bunny rules on shirts,
tatoos, wallpaper, bags... Naval piercing gets trendy - pick from a
collection of stones, crystals, and road signs! ﬂﬂ



People since time immemorial had a general teaching or doctrine about the
wholeness of the world. The teaching had always a “philosophical” and “ethical”
aspect. In our civilization this spiritual background has gone astray. People are no
more rooted in their world and lose their orientation. The need for a meaning of
their lives remains unanswered, because the rational, biological goals are unable
to express the irrational wholeness of human life. Thus life loses its méaning.

-Carl G. Jung, Zurich, 12/12/59

Recently, in a club during
its off-hours, I chatted with a promot-
er/manager. The promoter proudly
directed my attention to the dance-
floor’s décor du jour , an apocalyptic
assortment of dehumanizing techno-
imagery a la Road Warrior. This
apocalypse seemed very 80’s, very passé
, but it led to the following thought:
Consider previous decades and their
respective visions on the future.
Invariably, every future-vision only
resembles its birth-decade.

A long, long, time ago, in a place
far, far away (namely America in the
50’s), a bunch of Ivy League academics
and cultural elitists (namely media
controlling bureaucrats), set up the
year 1984 as a major cultural land-
mark. This was supposed to be the
year when “Big Brother” would enter
our homes through government-insti-
tutituted mionitors, and love and emo-
tion would be outlawed. They warned
us about the Future Shock and pro-
moted Betty Crocker mothers and
protestant work ethic fathers. Well,
here we are, ten years later and the
only Big Brother on our screen is
Super Mario (and sometimes Ivana
Trump on QVC selling earrings).

Since the visual media, film and
television, have been the exclusive
arbiters of contemporary society’s
future-vision, popular cult B-movies of
the past three decades become histori-
cal documentation. Therefore, the
1950’s sci-fi classics, Forbidden
Planet and Queen of Outer
Space appropriately reek of
Communist paranoia, beehive hair,

ﬂm

male chauvinism, and kooky shaped
plastic furniture, while Donna Reed’s
gee-whiz optimism triumphs over evil.
Barbarella and Star Trek
mimic society’s irreverent and serious
preoccupations in the 1960’s by paying
tribute to Rudy Gernrich and Mod
fashion in general, while aspiring to
make statements about civil rights,
oppression, and freedom.

Then the Gos came along and the
kids blew away all of the establish-
ment’s confining ideals by doing tons
of LSD and having lots of kinki sex.
But since the 60o’s, there haven’t beeni
any youth-inspired cultural revolutions
against the establishment. It's not for
the lack of energy or ideas, it's that no
one knows what the “establishment”
is.

Despite the 1970’s economic con-
vulsions resulting in the Arab oil
embargo, Logan’s Run and
Westworld promised earth-tone
synthetics, mirrored surfaces, and resi-
dential fantasy malls, where nothing
could go wrong. These two films exag-
gerated the “ME” decade’s focus on a
self-centered good life, only reluctantly
hinting that energy shortages and com-
puter system errors would incur minor
“unpleasantness”. This euphemism,
stripped bare at the conclusion of both
films, introduced the 1980’s notion of
a declining, or collapsed, civilization,
terrorized by Terminators and Blade
Runners.

Today, in 1994, can one point
to a future-vision that has replaced the
80’s apocalypse? As this arbitrarily
concocted millennium concludes, will

everyone accept the media industry’s
prophesy of an inevitable apocalypse?

Traditionally, the apocalypse is a
Judeo-Christian concept described in
the Old Testament’s Book of
Zechariah. According to this text, the
world must be consumed by natural
and man-made disasters (floods,
droughts, earthquakes, wars, deforesta-
tion, pollution) and by sin (a much
challenged concept known to include
crime, sex, and wicked personal behav-
ior) as a prelude to the final day of
judgement, at which point a messianic
figure will either appear or return,
depending on your religion.

Increasingly, spirituality is all the
rage on and off fashion runways. But
does ohe evolve or challenge authority
with the adoption of an alterndte ortho-
doxy? Ultimately, all religions have
rules, regulations, and hierarchies.
Trading one set for another is neither
progress nor non-conformity. In reli-
gion, there is no 4 la carte , only prix-
fixe . This prix-fixe is established by a
higher authority (or the chef). Religion
and prix-fixe meals are designed to
provide harmonious and satisfying
spiritual and gastronomic nourish-
mient, respectively. While the & la carte
option is always available, one risks
mistaken combinations that may either
nauseate or leave one’s hunger unsatis-
fied.

And that’s exactly the concept
behind this igsue’s cover... future faith.
Will it’s synthetic overtones satisfy the
hunger and the actual need for faith?
Virtual Reality is the obvious religion.
In the past 50 years, television { which
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was yesteryear’s religion) has taught us to
live out fake lives, with Virtual Reality, we
can actually live out our own fake lives
by simply auto-programming. Our
lives will become complete (in
our minds) as we program our-
selves to have the house of
our dreams, the body of our
dreams, the companion of
our dreams, etc... We
will live in synthetic hap-
piness while using pills
to maintain our bodies
- still living organisms.
Daily pills will become
more than vitamins,
they will include cap-
sules to enhance your
awareness, heighten
perception, kill any
pain, fill you up with
nutrients, and set your
mood for your daily
Virtual Reality trip.
It sounds far-fetched, but
so did the orgasm machine in
Woody Allen’s “Sleeper,” so did
the astronauts on the moon, and so
did the idea that the world was round.
The preceding should not lead one to
conclude that Project X touts one phi-
losophy over another. Project X does, how-
ever, advocate belief in something other than
cosmetics, parties, clothes, physical appearance,
or even the opinions expressed within these

pages!

Otherwise, how would you know if
we're full of shit? Or more importantly, how
would you know if you are?



1

ﬂzn

by Olly Blackburn

Most of us don’t know it, but Malcolm McLaren shaped our lives.

The man who in 1976 formed the Sex Pistols and touted them for every
penny they were worth... who unearthed rap while it was still hooked up
to the wiring of a street lamp somewhere in the South Bronx... who came
up with world muzak, discopera and waltz-rock. The man who, for the past twenty years, has had his finger in every cul-
tural pie going. He’s English, he has a head like an electrified carrot, dresses like an aristocrat on speed, and has the voice
of a castrated Dalek.

You never know if Malcolm McLaren is telling the truth. His hands claw at gesticulations, his eyes bulge into a
glare, his face goes red, and he pro-noun-ces his words as another chapter in the tale reaches its climax. Tale is, of course,
deliberate because whatever he’s talking about it sounds so good, and funny, and grotesque, you cease to care if it is true or
not. Of course we all fret about our punkography and know that Malcolm’s a bit of a cad. He skuzzed on the Sex Pistols,
he came up with a song called Belsen Was a Gas, he revelled in the cynicism of marketing the obnoxious. What a schem-
ing, self-satisfied shit.

But when it’s drizzling outside in West London and McLaren is threading another tangled knot in our trussed up
culture, all these objections evaporate. McLaren set himself up as a ringmaster, presenting his selection of freaks, zanies,

and exotica for the palette of cultural progress. Like any svengali, he has a touch of the evangelist about him.

THeTenCoMMandMents OiVialcolmMcLa

photographs by Jake Polonski
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COMMANDMENT I
Enjoy yourself
and confuse
the rest.

And that’s going out to you
Johnny Rotten (aka John Lydon).

“..He’s a bitch. He’s got a prob-
lem, it's a personal thing, sort of vindic-
tive towards me in that way ‘cos there was
a sense of ‘the caper’. It seemed to him
too much of a farce and he didn’t see the
sense. The problem is steeped in the fact
that people in this country aren’t skep-
tics... they don’t know whether your tak-
ing the piss, they can’t stand the ambigui-
ty... all these people beating about the
bush because they’re dreadfully terrified
of ever hitting the nail on the head. Even
Johnny Rotten can’t use his own name,
that was the best name, that caused the
best ruckus... I loved every minute of
punk rock, because you only live your life
once and most people would refuse to be
that irresponsible and mad, and not give
a shit”.

COMMANDMENT 2
How can you
be expected

to be taken
seriously?

We're talking about the Brits Awards of
the past - the British version of the
Grammy’s, hijacked by the KLF who
played a death metal version of 3 A.M.
Eternal, blew up their set and machine-
gunned the audience. Unsurprisingly,
Malcolm is obsessed by the KLF.
Throughout the the interview, he turns
back to them as bearers of his baton (i.e.
the future of music.)

“Whatever they are doing, they
are doing it right. And I love the attitude
that goes with it... They're very inspired
musically. The genre’s different, but
that’s ‘cos technology’s changed; instead
of being in your basement playing gui-
tars, you're in your basement with Stooo
sampler. Without a shadow of a doubt,
they are the Punk Rock today.”

COMMANDMENT 3

Take the
bastards by
surprise

...from behind

“Punk was naive... we didn’t come
from the industry. When I signed the
group, I was looked down upon because I
sold trousers, I didn’t sell records. It was
an end of a whole rock era, and we had to
work very hard with the traditions. You
know - verse/chorus/verse/chorus, and
out. Anarchy in the UK didn’t go into
those ‘Baby, T Love You’. It was unique
and peculiarly English. America didn’t
really know what the words ‘Anarchy’
meant. [ remember going to a record
company and the guy was saying that it
was a new kind of drug. Yes! A very spe-
cial one!”

The industry never understood the
product it was trading. It came off the
streets and didn’t seem too pleasant, an
impression that stayed with executives as
the music changed.

COMMANDMENT 4

Stay ahead

A brief history of music since
Punk:

“I came to make records at the time
of the invention of the sampling
machine... I just took whatever was on
the street at the time in New York, I just
knew it would take over the whole 80’s
and I had to make a record, and that was
Buffalo Gals. I went around the world
‘cos I was interested in all those ethnic
dance records. I had this sense that
music would have to break out of the 3-
chord, R’'n’B syndrome apres the Sex
Pistols. I knew it was all about communi-
cation.

“That was it for me - now let’s just
go into a whole another musical culture,
like opera. It’s so traditionally European,
full of all that irresponsibility, love and
death in ninety minutes... It was all about
the Prima Donna and I just loved that
raunch and wild attractive emotion. Get
on that groove and put that in a disco,
that’s what I was very hip to. At that
point I thought that movies are gonna
have a rebirth, so I went to Hollywood.
It was far less advanced than the record
industry because films take four years to
make, where if you've got an idea for a
record, it's four weeks.”
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COMMANDMENT §

Get a gang

Being a global pop svengali and
media manipulator takes time, organiza-
tion, and commitment. And it’s all about
teamwork. Like corporate accountancy.

“It takes strategy, and it’s very hard
to play strategy on your own, it’s tricky,
it’s difficult, and it’s almost impossible.
You need gangs. Like a general, you've
got to have a team. Everybody’s in sync,
you've got to have everybody with the
right sensibility. Everybody knows what
to crank up, everybody’s ready for the
dare.

“But I've never had a team since
then... the awful thing is that as soon as
your team disappears, guys become alco-
holics, druggies, people die, you're
blamed for it - you're like phewww, O.K.
I'll retire for a while. And when you
come back, people are scared. I made
this record with Waltzes in it, and I want-
ed to use it to promote the idea of
Vogueing. I'll never forget one guy, walk-
ing around the offices behind my back,
saying ‘Don’t listen to McLaren, he’s talk-
ing about Vogueing, it’s just in his imagi-
nation, it'll get us into a lot of trouble, it’s
all about ho-mo-sex-uals.” ... And they
dropped me.”

It’s always difficult predicting changes
and convincing everyone you're right, but
if you've got your team behind you, it’s a
whole lot easier.

COMMANDMENT 6
--but keep
control

“In the record industry or fashion
scene, you're more of a dictator running
your own ship. When I worked on
Ghosts of Oxford Street (TV Christmas
special), we managed to get the crew
there, get the permissions, build the
stage, but we just couldn’t manage to
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crank it up. In TV, you have all these
rules and regulations. [ remember think-
ing ‘I don't need to be doing this!". You
know, it's worth it only if you gain con-
trol.”

Projecting your own vision is an
essential part of the creative process.

COMMANDMENT 7
Grab a good
thing when you
see it

Never pass an opportunity when it
smacks you in the face.

“1981 - My first inclination of rap
was walking down the street in Harlem
and seeing this giant black guy with a T-
shirt that said Never Mind the Bullocks,
Here’s the Sex Pistols. I thought, ‘Fuck,
that’s outrageous’. I had to go over to
him. He called himself Africa
Bambaataa. He said ‘You should come to
a party’. I didn’t realize what he meant
by a party. It was in a waste-ground
amongst a few burnt out tower blocks
with two thousand black kids and
Bambaataa behind these turntables.
What they were doing in a very low-tech
fashion was rap, and they were making it
up on the spot. I watched these guys
bounce on their heads and it was like the
Parting of the Red Sea. People just
moved to either side and in the middle
were these kids doing what became
known as breakdancing. It was unbeliev-
able.

“At that time, I was doing shows
for RCA and nobody in Manhattan had
ever seen such a thing. There were about
twenty five men, the group was enor-
mous - The Zulu Nation. They got in
stage and started jumping into the audi-
ence, they just scattered, the ground
floor was suddenly empty. It was fantas-
tic. The following day, I went to RCA.
‘What you saw last night - you are so
lucky. You should sign this act immedi-
ately because they will start a whole revo-

lution in music.’” They said, ‘Malcolm,
people like that mug my daughters.’

“When I came back a year later, an
indie label was set up called Tommy Boy.
They signed the group and released
‘Planet Rock’ and it was blasting out of
ghetto blasters.

COMMANDMENT &
Performance

What ‘rated’ McLaren was his high
ability at getting involved, to scramble in
and deliriously turn the public into an
audience, set them up. That truck driver
who saw the Pistols on his TV and kicked
it in - he just became part of the show.

COMMANDMENT 9
Keep moving

Movement provides it’s own logic.
So don’t stop, follow your life - even if it
means selling designer bondage thongs to
celebrity clientele...

“Right now things are less open-
ended than ever, because nothing’s going
on here. But it doesn’t matter where you
start, as long as you don't stay there. I
spent twenty years going through all the
roads, and there’s shit happenin’ all around
you. When I was in art school, some guy
had this pink-lined jacket and I thought
‘Oh you flash, where did you get that?
‘Window dressing, man, fifty quid, you
know, just do a window and I got this jack-
et’ This guy went to America as a window
dresser. He ended up a junkie down in
Hollywood, but then he cleaned up and
became a film maker. I met this guy in
Hollywood and 1 said ‘You're the fuckin’
guy with pink lining’ and he said ‘That’s
right Malc.’

“It was Ridley Scott! There you go.
Isn't it wild how life happens. It’s mad, it's
just fucked. You know, the last thing I
thought I'd be doing is managing a pop

group.”

The philosophical bits done, reminis-
cence over with. It's the perfect time to bow
out. But Malcolm still has one scheme
left...

“After all these years bollocking about
in Hollywood, I've come back to make a big
English movie about the life and times of
Led Zeppelin. Like a tock’'n’roll version of
Godfather using Peter Grand - this fat,
crude thug - as the guy of English
rock'n’roll. He was an all-in wrestler and a
crowbar guy that smashed managers over
the head at dancehalls. He ended yp found-
ing Led Zeppelin with Jimmy Page; and it
was Zeppelin’s life and times that was the
peak and height of supreme unadulterated
decadence in rock'n'roll. ‘Cos when the
English were decadent, they were fucking
decadent - and Led Zeppelin were the ulti-
mate.”

COMMANDMENT IO
Never sell out

“I want to make an obscene and
hardcore heavy rock’'n’roll movie. That’s
what I'm writing and researching... What
a great opening for a rock’n’roll movie:
Two giants in a wresting ring having to be
sat upon by two dwarfs with thie March of
the Gladiators crackling in the back-
ground. It was a fucking gangster’s busi-
ness. Instead of selling prostitution or
drugs, you sold rock’n’roll, that’s all.

Punk was all about killing off senile
old dinosaurs of 12-stringed rock. And
now Malcolm’s turned full circle. He’s
back in 1976 looking to stadium sleaze-
rock for inspiration. Looking to old
extremes for a way through the stinking
bacteria of fast-food junk culture.

Plain & Hardcore.

With a similar unity we get back to
Johnny Rotten. This time Malcolm
doesn’t turn puce and perform. His voice
is resigned and he looks away as he
speaks.

Johnny got married to an incredibly
rich groupie who’d been playing the
whole scene for years. He lives with her
in Malibu and somewhere and makes odd
records. I don’t now. He defines himself
as some cultural icon, I suppose, I think
it’s OK - just another rock’n’roll life. He'll
never be what he once was. “

He certainly won't be. Malcolm
McLaren paid for our tea.
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THOU SHALL NOT BUILD AN I roo. IHOU SHALL
NOT RUN A BATH AND FORGET ABOUT IT. ] HOU SHALL

NOT wmrIsuse THE |worp ‘TEcuNo’. ] HOU SHALL

NOT SLEEP MORE [THAN TWO HOURS ON THE SABBATH.

THOU SHALL

MY NEIGHBOR TO LIVE

p v ce \ . IF THEY COMPLAIN ABOUT [THE Noisi. ] HOU
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Every proper clubbgr knows Aphex Twin,/Or at least every/ globe- oppﬁlg techno-head skould. He is the SHALL NOT S$HAG ANYONE APART FROM SAM.

original boy wonder of Techno who pavgd the way for AN ts to\follow.

& : j . THOU SHALL|NOT pftaY LoUD MUSIC IN THE
You know the Atory... Whu: kid-Bgchard JamesCamefi@mimiddle-of-xowhere in England, took piano 3
lessons that hfs mom forced hipytd, ‘got bored ’m}'d ‘lgult himself a one-df-a-kind customiz computer SAME HOUSE AS MY
music instrufnent and turned Mis bedroom inte a/Studio. Then the young Master Richard myved to the &
big city, Lon/don to be precisg, and started making some noise in the music industry as he begap putting .
out a string of releases on fhe Mighty Force Records label. In 1993, the ultra codd R & S label pu{ out his g
“Didgeridpo” which becgme a mjﬁwe club hit. Soon after Warp signed him and\released his fiyst full- ; pix. THOU S[HALL NOT strat Ty
length ajbum Selected /Ambient Works 85-92 and then Sire followed and signed hir for his brand new FRIEND’S RECORDS WITHOUT TELLING THEM
album Belected Ambjént Works Vol 2. Aphex Twin toured the rave universe many timgs over and fjrmly

establighed himself as a top rave act. rirsT. ]| HOU BHALL NOT wmiIss THE

OTHER[AND FATHER OR [ SHALL

BE BEATEN ‘ROUN EAD WITH A ROLLING

Aph£x Twin bds lead the modern music evolution and, darn it, we're proud of him. “I jus¢ don’t sge NEIGHBORS ON BBC/AT 1:35 P.M. THOU

mykelf runying out of ideas until I'm dead, which may be tomorrow, but if it’s in a hundxed yeary
from now, it still wouldn’t be long enough.” With a brand new American audience joining his\ylready SHALL NOT| EvER READ THE BIBLE.
Iyal folowing of world-wide disciples, Richard kindly offered us...

photo by Joserr CULTICE
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Glohal fashion guru Geoffrey Beene has just
celebrated the 30th hirthday of his company.
That’s an astonishing accomplishment!!! At a
recent exhibition at Fashion Institute of Technology of
Beene’s collections throughout the years, we cheered, we
applauded and we drooled over the craftsmanship and cre-
ativity that this designer has been able to achieve. So we asked

him to share his secrets, his fashion faith and he offered us. . .

" »L[P ANBTEIVES
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1. KNOW THYSELF.
TO THYSELF BE TRUE. BE AN INDIVIDUAL.

2. FIND YOUR “UNIFORM”.
3. GET IT IN SIX COLORS.

4. DISCOMFORT IS THE MOST IDENTIFYING
OF ALL WRONG CHOICES.

5. CHOOSE JEWELRY CAREFULLY - LESS WORKS BEST,
PARTICULARLY IF SCULPTURAL... LIKE BIG AFRICAN BRACELETS.

6. ToO MUCH COLOR DROWNS INDIVIDUALITY.
7. WitHoUuT CONFIDENCE, MIX IS BETTER IN A BLENDER.

8. SHOES ARE A KILLER - DECORATIVE OR ONES WITH
DESIGNER HEELS ARE THE FIRST TO REVEAL “TRENDY” MESSAGES.

9. STYLE IS WHEN INDIVIDUAL AND FASHION BECOME ONE.

10. DO NOT ALWAYS BELIEVE
THE WRITTEN WORD THAT ANYTHING GOES. IT DOESN’T.

photgraphed by MARK HAVRILIAK  styled by MONTGOMERY FRAZIER model: JACQUELINE C for COMPANY MANAGEMENT
hair and mokeup by ROBERTO MORELLI for PERRELLA MANAGEMENT  shot at M.G. PRINTING

ALL CLOTHES COURTESY OF GEOFFREY BEENE ALL STERLING SILVER JEWELRY COURTESY OF GREG WOLF

ALL FOOTWEAR COURTESY OF JOHN FLUEVOG  HATS COURTESY OF STASOLA
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In the last issue, our hero Matt Gurner faced major
problems as he didn't have enough money to finance
his mega rave Suparavathon, and was forced into
taking a loan from two local hoods, the Carlin
brothers - Luigi and Mario.Meanwhile, Ludwig, the
superstar DJ that Gurner booked for his rave decided
to take off to Miami for a little rest teh day before
the big event... and that's exactly where the
beautiful Ursula was getting over her
disappointment that Ludwig flew in with

his manager/girlfriend. Ursula, of
course, had been the object of
Gurner's fantasies for months. In
fact, he was having this rave

just to impress her...Matt's

Dad, Police Chief Gurner, gave
a mission to his main cop
Officer Damn to bust the
organizer of those illegal
rave parties that have
been happening all over
town. Little does he
know, that it's his own
son Matt that's behind
itall...

Ursula took a sip from her double espresso, flipped the page of the month old

W she was reading, then slowly crossed her legs. Sitting in a front table at the
News Cafe in South Beach, Miami, she knew she presented a glamorous picture.
Having arrived in Miami with no luggage, she had gone to Versace's new store
that morning, and had bought a lovely white mini dress. It went well with the
platforms that she found in the thrift store around the corner.

She looked great, but didn't feel that good at all. She still was recovering from
last night's unbelievably stupid plane ride conversation with Zoe, the retarded

raver girl who sat next to her.... "Who do you think are better lovers?
German or American DJs?".... "Have you ever had sex with a DJ at

of the ride, Ursula's brain was ready to explode. The soft mattress she had slept
on the previous night in the Century Hotel didn't help her feel any better. And
to top it off, she had cramps.

"Excuse me, Miss?"

She looked up, and saw a well-tanned, shaggy haired older man standing
between her and the bright sun. She slipped on her DKNY sunglasses so she
could see him better - looked kind of sleazy.

"YES," she answered.

"I couldn't help noticing you. You see, I'm a free-lance photographer representing
several European magazines, and I'm doing a shoot later today. | need some more
models, and you look like you would be perfect."

Oh gawwwdddd! thought Ursula. What a corny
line. She figured in Miami they could at least be
more clever than that.

“I THINK NOT." she quickly returned her

head to the magazine, continuing to watch him
out of the corner of her eye. She saw him give her
a snide face, then drift back to the side walk and
down the street. A well toned blond boy
rollerbladed right by with his nose up in the air -
not another local model wannabe...

Ursula decided then and there that this bullshit
posing was not for her. She wanted to get back to
the real people. She would go to The
Underground Record Store, say hello to her friend
Carlos who ran the place, and find out if there
was any spots happening that night. And she
didn't mean any of those South Beach pick up
clubs. She wanted to hear some hard trance and
trip on some local e that came in from England.
The main thing was to stay active, so she
wouldn't fall back into depression over the fact
that her love affair with Ludwig was not going to
happen.
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Matt Gurner woke up, but didn't

feel like he had ever been to sleep.

His eyes felt like they were stretched

from his forehead to his chin. He

slowly started to open his mouth,
and immediately flinched. His jaw
was killing him!

Damn, he thought. Once again, he
had too many e's, and had taken them
to late, 8:00 am to be exact, at The
Orbs live chill-out show.

He sat up in his bed, still fully dressed
in moldy clothes. The clock showed 2:00
pm and that's when he panicked! Only 8
hours till his mega rave that he had been

planning for months - Suparavathon!

He was supposed to meet with his
lighting and sound people at 1:30.

He bolted out the door, straight into the
big, hardened stomach of his father,
Police Chief Gill Gurner.

"Where are you running off to son?" Suddenly Matt's body odor hit
him. "And for God's sake, take a shower. You stink. What the heck
were you doing last night?'

Keep calm, thought Matt. And look down. Whatever you do, Don't let
him see your eyes!

Oh nothing, Dad. He desperately craved a fat cup of Swiss Miss hot
chocolate with mini Marshmallows.

"Well, take a shower. And change your clothes. And don't let your
Mom see you like that. And when you're done, clean the garage.
And wash the car."

Visions of his hero, Alex from Clockwork Orange, flooded his brain. Alex
smashing an old bum's head open, Alex breaking down a door with an ax,
Alex tearing off a woman's dress, Alex punching his father right in the
face!!!

Sure thing Dad, said Matt. But first [ just have to run to fown for just a
minute. [ m helping my friend Timmy with a Unicef drive.

"Well that's nice of you Son. Glad to see that you're getting into
public service at such a young age." He patted him on the head, each
pat echoing like a cannon through Matt's x-ing brain.

"Just be back soon, " continued the Chief. "We're having a family
dinner tonight."

At that Matt slowly walked down the steps, opened the front softly,
delicately closed it behind him, and then sprinted into his Nissan. He sped
down the block, his mind racing.

He had just enough money to get the sound and lighting people started.
And the Mario and Luigi Brothers would give the landlord a deposit to get
the space open. But where the hell was Ludwig. Everyone was coming out
to to see him, and he hadn't heard a word, despite leaving a hundred
messages at his hotel! If Ludwig didn't come out, not only would the Carlin
Brothers kill him, but so would every raver who spent 20 bucks to see the
guy.

For a brief moment, Matt remembered that this whole thing was done just
so he could meet that hot, hot girl, Ursula, whom he'd been dreaming
about ever since he had seen her at Caffeine.

But at this point, with his luck, she wouldn't even show up tonight.

World famous rave deejay Ludwig walked confidently

through Miami International airport, his big bald head
and bright blue eyes and loud "Ludwig Live" jersey
leaving a wave of turned heads and stares in his path.
He had that special look that made people think they
would see him later on Entertainment Tonight.

Even though he spoke very little English, and only had
about 40 American Dollars in his pocket, he was not
nervous. Anxiety had never been one of his traits. In
fact, back in Berlin he had been one of the first to take
a hammer to the Berlin Wall on the night it came
down. Nor did he worry the night four years ago when
the deejay at the Tresor Club got sick. Back then
Ludwig went by his real name, Evan, and was just a
lighting man. But the club was packed, and somebody
had to play records, so Evan gave it a shot. That shot
was written up in Project X, DJ, Music Week, Specs and
even Billboard. It was the greatest DJing debut anyone
had ever seen. And with his characteristic mannerism
of keeping his eyes closed yet still doing incredible
mixes, Evan quickly earned the nickname Ludwig. No,
Luwig had nothing to worry about at all. These days
he got a cool five grand per DJ gig and much more
than that for his tracks and re-mixing. He was written
up as DJ of the year in many rave mags and wherever
he travelled, he was worshipped by ravers and club
girls. Ludwig felt good.

He walked out of the airport, to the area for taxis. He
was only familiar with one place in Miami, and that
was a well-known record store. Maybe he would meet
people at the store who would help him in his mission,
which was to find a nice hotel, then a good party and
then the beautiful American girl he had seen in the
airport. Lowering himself into a cab, he told the driver
with a thick German accent, "Please, take me to the
Underground Record Store."

To be continued
in the next issue...




They started out as goofy
cartoon cards distributed at high
schools by local kids. They
announced illegal weekend
warehouse parties using media-
friendly images of Mickey Mouse
and Colgate. Rave art is not so
simple anymore...

‘What would a rave be
without rave flyers?" asked Mike
Zeta-G, a New York-based
graphic designer who has
designed flyers for NASA,
Natural High, and Pulse. They
are as much a part of the rave
culture as the music, the cloth-
iNg, and the parties.

The idea of using extraor-
dinary posters to promote
events has been around since
the psychedelic era in the
1960s, yet the recent technolo-
gy of computers has made the
vivid 3D graphics and colors of
today's flyers possible. Art
Parent, owner of Los Angeles-
based A&A Graphics and
Printing, said the flyer revolution
took off within the last three or
four years, with the “Age of the
Macintosh” and the emergence
of computers and software
allowing the production of
affordable, high-color, high-
impact graphics. Today, A&A
produces between 2 and 3 mil-
lion flyers monthly, including
events in Rio, Japan, Munich,
Berlin and Amsterdam.

“The colorful flyers are an
American phenomenon,” said
Shaun Ralston, a San
Francisco-based promoter
whose events include Casper,
Recycle, Speed Raver and
Industrial Strength. "European
flyers are very nondescriptive.
It's an American hype thing.”
This is the best way of promot-
ing an event, although, some
people think the event will be too
commercial, depending on the
image you chose for the flyer,”
added Ralston.
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Raymond Roker’s definitive
West Coast style.

NASA’s supermarket
pick from Aisle 1

The flyers reflect how the
youth culture is recycling images
and making them there own.
“They are a throw back to color-
ful, psychedelic graphics of the
60s," said Ralston. “lt is a throw-
back to their parents' stuff, but it
is entirely theirs.”

“The notion of taking a
piece of culture., appropriating it
and making it new, is a philoso-
phy that is reflected in the music
as well as the design,” said Zeta-
G. How forward your graphics
are is how forward your posse
is. Promoters, designers, club-
goers, ravers and Project X
agree that the colors and the
graphics are what make rave
and club flyers interesting, and
sometimes how good your flyer
is may forecast how good your
event will be.

“The graphics on the flyer
are very important and reflect
what the party is all about,” said
Ralston. Syd, of San Francisco-
based Syd Designs, said that it's
important that the flyer reflects
what makes this particular event
different - the music, lights,
themes, acts, and the entire
atmosphere. The graphics are
usually a collaboration between
the promoter and the designer.
Mostly, the designers are given a
free reign to design what they
please.

‘We get an idea of the for-
mat of music and the theme
idea and translate that into
something that catches the eye
of a clubgoer," said Art Parent.
Syd said after he talks to the
promoter, gets the name and
some ideas about the event, he
sifts through old National
Geographic magazines for ideas
and images.

text by Peter Tulupman

Direct from OHM Laboratories

It may be somewhat
stereotypical, but certain
events are associated with
certain images. For exam-
ple, if it's an ambient event,
images of clouds, or under-
water, or spaceships and
UFOs are used. If it's trance
or hard house, it's usually a
very complicated 3D image.
If it's hard techno, the image
is dark and moody a la
Blade Runner. But if it's a
more commercial kiddie
rave scene, then you're safe
with cartoons and brand
logo images.

Most graphic designers
producing flyers today were
involved in the rave scene
before they started designing
flyers.

‘| started doing visuals in
clubs,” said Brian Walls, an
Oakland-Based freelance
designer who has designed
flyers for events including 5
Foot Tongue, Glashaus and
Level Up. “After getting the
software, | realized that |
could start doing flyers.”
Before designing and pro-
ducing flyers, Walls created
music on his Macintosh.

Rayrmond Roker and
Stan of Los Angeles based
Urb magazine are probably
the most respected graphic
designers in the area. “This
is a definitely a West Coast
thing,” said Raymond. “You
can tell the difference
between a West Coast flyer
and East Coast flyer clearly.”
One is a psychedelic swirl of
depth and explosion of col-
ors and the other is graphi-
cally simple and clean.

Flyers are the equiva-
lent to getting a sample
spoonful of ice cream at
Baskin & Robbins, with each
flyer representing a different
flavor, ultimately letting the
clubgoer decide which event
they would like to participate
and indulge themselves in.

Die-cuts to die for

East Coast RAVE all the way!

Tropi-pasa
%\«m_}n\—m

CONCENTRATED ID] FORCE

4 T -u--‘-r ;
100% Pure
Florida Special

NASA JUICE

SUNNHINE POWERED
AET. NYUS FINEST QUALITY PRODUCTION( & PINT)

NASA’s supermarket
pick from Aisle 2

Those Ecstasy overtones

Today the flyer has
taken on a life of its own,
with collectors, designers
and enthusiasts throughout
the world. “Collectors make
up a whole social aspect of
the scene," said John
Kuzich, founder and opera-
tor of Flyer Exchange U.S.A.,
a San Francisco-based
clearinghouse for flyer col-
lectors from across the
world. "As pen pals, we
exchange information on the
state of the music — the
styles of music, the DJs, the
success or failure of events
and send tapes back and
forth. And as collecting
goes, its fun”!

The design cost
ranges between $200 to
$350. The total cost for
10,000 four-color, quarter
page flyers on card stock -
including design, printing,
film and color separation —
averages about $1,000.
Production time for flyers
varies from two days to one
week. ‘Unless you're using
A&A Graphics,” everyone
said, ‘those guys are so
backed up, a three day
delay is normal!”

What's next for the flyer?
Ralston is transforming his
flyers into three-dimensional
displays in San Francisco
and Art said that his
chemists at A&A are
presently working on the
“first scratch-and-sniff flyer.”

In September 1993, John
Kuzich started Flyer
Exchange U.S.A. (at 350
Townsend in San Fran.
94107) after he saw the
need to document and pre-
serve this underground
scene which he thinks is an
important, social youth
movement”. Kuzich, 52 —
who is known as Ancient
Rave Man— said he has over
5000 individual flyers, which
he feels is a true representa-
tion of the movement

throughout the country. ﬂ
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l After f'all,’/]this' islyour’ '

‘—-- your youth culture monitor

* For only §14.95, you get this amazing mag for a whole year!
That's right, all the essential info in dance music. clubbing,

PLUSYW: A/ § &/ *
Y, 5ER, CEIVE/AIFREE GIFT

IR)YOU SUBSCRIBE;RIGHT-NOW+YOU RE H

lsn't this gfgeéf!_/ AYrull] year subscription AND. a freelcompilation CD from
ougdfriends_at INSTINCTYRECORDS: (imie oot el . o por
orﬁer,‘.%%bﬁiéﬁ? cmage;ETECHNO SONIC 2 ouhngyifnm Trance:

Trjf?ﬁsch{%gr‘;_ gﬁfgspwa{_g_@rﬂ, Eccenm'ci Modell 30004 Gypsy A Supertronic
Co, ""D_.f 2 Mq.f{l_t_gmﬂzer,’ Slackjaw fand[others! ¥ Vv

g_RIﬁ!NG;};L{GJ_-_I. Techno]Injection}Vollll LoveYincY Rising. High Collective,
__ng{iygr,iﬁlomjnaﬁnf)ﬁ&{gnds, Lovers} and Fam;’fﬂ_ The Hypnotists,

“Irresistible, F_gf_g:é?-Bfack?Dﬁﬁg,; and others!

LIQUID MUSIC]re

Futurex House Compilation: k Kubrick, \Whoosh,
"I—l_qn_’:_zigrown, Lefifield, Mojo Rising, and
™" others! ey

STRANCE' FUSION Techno
Redefined: Violet  Force, High
Lonesome Sound System, Happy As
Hell, Reality Studio, Orbital, Westbam,

Niko, Trancesetters, and others!

BACK ISSUES ARE AVAILABLE FOR $6.00,/ copy
(Sorry, there's a limited number left)
Issue 20 KATE HARWOOD COVER Style
Summit '92,/Kings and Queens of NY,/East Coast
Rave scene/Lords of Acid/Primitech/For
Beauty's Sake/Romeo Gigli/Dolce &
Gabbanna,/Kanae & Onyx/Desi Monster,/Everstt
Guinton/Boys' club gear/L.A. X/S.F. X
Issue 21 SUGARCUBES COVER National club
tour/Top US Djs/Blue Pearl/ Mayday/John
Lurie/PIL/Soup Dragons/Boy George/tea with
the Sugarcubes/NY fashion report/men’s bathing
suits/ Billy Beyond/lceland X/ L.A. X/ Miami
X/safe sex
Issue 22 MATHUS ZALD ISSUE SOLD OUT
Issue 23 OPUS Ill COVER SOLD OUT
Issue 24 JESUS JONES COVER Ssllout: the pros and cons of going mainstream,/New Kings and
Queens of Manhattan,/ JSA opening/RaveAmerica/ How to Grunge out/Gaultier's interiors/Sven
Vath/MC Kinki/Utah Saints/ The Prodigy/Dr. Alex Patterson - The Orb,/Murk Records/
EMF/Orbital/The Beloved/Top 10s of best LS DJs/Tortures of Beauty,/Mike Edwards of Jesus
Jones,/NY bar directory/ltalian haute couture/L.A. X
Issue 25 THE YOUTH ISSUE - AWESOME TEENS! Beastie Boys Update/Coolest new toys/Best of
East Coast clubbing/Really cute teens/Cyber style/House of Pain/Digable Planets/D-
Influence/Depeche Mode/Stereo MCs,/Russel Simmans. /Clive Barker/Billy Idols' drug overdose,/Ru
Paul's secret past,/90s role models:the self-hero
Issue 26 THE LOVE ISSUE Love American Style; Coolest couples around, Club Kid Cards, Raving
Eurostyle, Astro Erle, Club Rub - of,course, Berlin X -Love Parade, Top US DJs lists, Frankie Knuckles
interview, DJ Paul Van Dyk, Sven Vath and German Trance, St. Ettienne, D:Ream, Music's Most
Fabulous Fernales - from Lady Miss Kier to Bjork and more

TECHN' 'SONIC

(no cash please]
Project X

3

New York, NY 10011

of the Future, World Cup USA, Mountain Doo Doo, ltchie & Scratchy, Mega me

3

raving, style and fashion, plus interviews, drug acs and so much more. ..

Cut out and send check or
money order for w,/$14.95 to

7 West 20th St. Suite 1007

a
fashion - Sports hits the runways, Downtown Julie Brown interviews Lawrence ddress

o

Taylor, US Designer's best, DJ Marcus Whatt, Goodmen, Cabaret Voltaire ity State

phone [optional
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WHERE HAPPY PEOPLE
COME TO STAY...

WARDROBE CREDITS: (left to right) LIZA
wears a cotton poplin dress and leather strap
sandals by G GIGLI avaijlable at the SPAZID ROMED
GIGLI BOUTIQUE NYC. RICKIE wears a tartan cap avail-
able at NA NANYC, cotton tennis sweater vest; T-

shirt and pants all from J.0.E. by JOSEPH
ABBOUD. GRANT wears a gabardine jacket
and slacks by JOSEPH ABBOUD with an over-
sized, long sleeved top from GREENLIFE by EMO
PANDELLI NYC.




WARDROBE CREDITS: DAVID wears a "Hellraiser” geometric print cotton sweater with an ultra-suede jacketall by SABOTAGE at ROMP
NYC with pants from J.0.E by JOSEPH ABBOUD and a black quilted satin 28 cap from NANANYE. ANDY wears a micro-fibre reflector jacket
and micro-fibre parachute pants by SABOTAGE at ROMP NYC with a white cotton ribbed boat neck top from

BOING and sterling silver chain from GREG WOLF. '

28

TO MEET
NEW FRIENDS
AND GO TO PLAY...

.. \WHERE STRANGERS STARE

}a WARDROBE CREDITS: (/eft to right) DON wears a

video screen print top, suede front zip sleeveless
vest, suede wrap-around hip skirt all by SABO-
TAGE at ROMP NYC with sweat pants from J.0.E. by
JOSEPH ABBOUD and calf length boots from NA
NANYC. RONAL wears a “Hellraiser” geometric
print shirt and nylon windbreaker by SABOTAGE
at ROMP NYC with slacks by TODD KILLIAN. DAVID
wears a “"Hellraiser” geometric print cotton
sweater with an ultra suede jacket all by SABO-
AGE at ROMP NYC with pants from J.O.E by JOSEPH
BBOUD with a black quilted satin 2B cap and
S8 vas high top shoes both from NA NA NYC.
WeNDY wears a micro fibre reflector jacket and
cro fibre parachute pants by SABOTAGE at ROMP
NYE with a white cotton ribbed top from BOING, ring
and earring by GREG WOLF.
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