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FUTURE SOUND OF LONDON
LIFEFORMS

"“Music for the complexity,chaos
and strangeness of living now.
Soundscapes that change what
we hear and how we listen to it."

The Sunday Times

_FUTURE SOUND OF LONDON LIFEFORMS
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EXCURSIONS IN AMBIENCE

THE THIRD DIMENSION

The dazzling new chapter in the exploration of
spirituality through technology. Featuring new
and unreleased tracks from Future Sound Of
London, Aphex Twin, Seefeel and Spacetime
Continuum.
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THE HARD EDITION

Over 70 minutes of mutherfasskin
hardcore and acid. Gut wrenchind
electronic dance music. Not far the
weak of heart. Featuring Zelex, the
Daecdalus Project and Trancesetters.
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HOWZE O’ DY-NO-MITE

60 plus Minutes of sonic progressive-dance

bliss. Featuring Mellow Mellows’ "0One 4 Love S
and an earful of Jaydee's new label First
Impressions. The first in & new seres o
DJ-mixed CD releases. oh yeah, it's also available gn
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What a guy drinks tells

you more about him than
his tie, his car and yes,

even the size of his Teet.
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0J PIERRE

| MOOD 1 SWING.

REGGIE AND
HONALD BURRELL,

AND MORE!

DISTRIBUTED BY

MAX ENTERTAINMENT, INC.
1501 BROADWAY,

SUITE 13148,

NEW'YORK, NY 10036

TEL 212,730.7160

FAX 212.730.7210
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LETTER FROM EDITOR

“_All of a sudden, we were in the same category with what we always detested: which is overexposed, force-fed,” said Lady Kier in a Project X
exclusive interview. “It's like a bucket of water that keeps filling up, filling up, filling up... and when it gets there, you just kinda flow over the top.”

Deee-Lite's success story is classic: from the slums of East Village to the runways of Paris and the center stage of the world, the three cam-
era-ready musketeers set the press on fire, and the press, in turn, burnt them right back. And this is a typical case in which the “information super-
highway” lead the unsuspecting fast lane speeders into the wrong exit.

Information is the ultimate commodity of our computer age and with a touch of a key, everything is available. Information is sought out, ana-
lyzed, stored, and then sold to the highest bidder. This may sound like some spy movie plot, but this happens every day.

The information I'm referring to is the underground.

In America, corporate “trend monitors” usually get their information second-hand (from MTV), and “scouts” are sent out to locate the newest
trends and “translate them to sellable products.” No one should have a problem with sharing information, but when it has been all “revised” in
order to make it “sellable”, then that’s where we draw the line. Good house music is ruined by “Eurocheese” bands
like Black Box, America thinks that techno is 2 Unlimited, and cool style aspects of the underground can now be
seen on the windows of Macy's, (and of course no one will ever wear Pucci tights again). It used to take some time
for underground trends to cross over, but now all it takes is fifteen minutes of anyone's fame.

But don’t worry, the well of resources will remain endless as long as the youth culture exists. So, stay true to your
underground, work hard to build your own team, and most importantly, don't have inspirations to become famous...
have inspirations to be true to your scene.

Julie Jewels,
EpiTor iN CHIEF

P.S. We apologize for the absence of Club Rub section in this issue. Our correspondents were sent out to document
so many parties, that their column disappeared somewhere between the open bars and our deadline. New and
improved Club Rub will be back in the next issue.
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On the Front Cover...

Laby Kier was photographed by JosHUA JORDON.
Styled by OHARA MaRs, Hair by THOMAS MCGUYVER,
and Makeup by JaMEs CALIARDOS for VISAGE.

All makeup by IL MAKIAGE.

On the Back Cover...

Dreamgirl DawNyA at COMPANY MANAGEMENT

was photographed by ROBERTO LIGRESTI.

Styled by MONTGOMERY FRAZIER.

Hair and makeup by GUILLERMO FERNANDEZ.

Dawnya wears hair ribbons from Jay Bra BEAUTY SUPPLY, a fake
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angora clogs both from Label by LAurRA WHITCOMB available at
UnTiTLED NYC.
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Inc. Distributed nationally in USA,in Canada, and in U.K. Full year sub-
scription is $14.95, ($50.00 outside US in US funds by air and $30.00
by ground and in Canada), back issues $6.00/copy. Our corporate
world headquarters are 37 West 20th street Suite #1007, NYC, NY
10011 Tel 212.366.6603 FAX 212.645-5489. The Editors are not respon-
sible for any of the content in this publication. We don’t know who is...
No one is allowed to reproduce any part of this mega-magazine with-
out our written permission. So don't do it! But do write to us and send
us samples of your work - we are always on the look-out for new talent
to showcase. If your business is interested in buying copies directly
from us or from our distributors, please call our office. And last but not
least, the Project X family needs new members, interns to be exact - so
if you have some free time and wanna learn all about publishing (and
envelope stuffing) give us a call.

MESSAGES: happy wedding to doc martin...

sloan: get you ass back in the the office, we miss you...
hello to Brain (yes that's BRAIN) and friends in La....
to michelle at the levee; dum spiro spero...

hi mike.
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The original cool cats (and g dis

€0 dolly) of the New York

under
ground qre back with q trippy new flavor

“It's like a bucket that keeps filling up, filling up, filling up, filling up, filling up and you say 'Oh no! What happens when it gets to
the top?} And when it gets there you just kinda fl-0-0-0-w  over the top."

That's Deee-Lite's definition of dance-pop superstardom. Or at least, to be more exact, Lady Kier Kirby who is intermittently visible,
bobbing up and down, behind the rim of a coffee-table tucked against the wall of longtime collaborator one-time husband and Super
D) Dmitry's apartment. Sprawled across the floor, she speaks in steamrollering New Yorkese with the euphoric turn of expression of
a fire & brimstone Gospel preacher who's just been chasing the dragon. Combined with wraparound tortoiseshell shades, ponytails
and ribbons partially visible behind some greenery poking out of a large vase, she resembles the Easter Bunny on speed.

Dmitry is pensive: passive during her spiel (and there's a lot of it), muttering a laconic sentence here and there during brief lulls.
Kier on Dewdrops in the Garden - the new album due for release in July. "It's like trippy-hippy-trance-dance-hip-hoppy-funk-on-a-
dub-trip-with-a-rub-a-dub-soul-sip-progressive-dance-jazz-work-it-to-the-bone-house-flipped-out-freak-beat-global-minded-street-
beat-as-long-as-it-makes-you-move-your-feet." Phew... Dmitry: "Go for the future baby."

Deee-Lite blew up in 1990, when Groove is in the Heart became a universal anthem and the album, World Cligue sold in

Meet
Deee-Lite’s
newest member
On-E, or,” Ani”
as the record
company, likes to

call him.

boatloads. With their downtown eclecticism and kitsch-cool glamor, they served up a new image which
personified  diehard New York style. They were = post-modern New York.'A Russian D], |apanese
programmer and an All-American diva who put in their time in the East Village sub-culture and took off
in a hurricane of glamour, and the ulira-fame. "We worked. " says Kier, "We played for four years before
we even thought about getting a record contract. | got fired from working as a lady's room attendant,
kicked out of jobs doing coat-check at Limelight for blowing my nose on someone's fur coat. We worked
for years." Very Horatio Alger, very New York.

Like Soul Il Soul, Massive Attack or the KLF, Deee-Lite produced revolutionary, hugely successful dance
music and were more a 'collective' of talent around a hardcore cluster of bandmembers rather than a
traditional pop group. They were a family, They were also the only successful American group in that
league, and one of the few overall to have stuck together.

Towards the start of the interview Lady Kier announces that "what we're about is not fitting into a
category"”, and throughout the interview her, Dmitry and newly arrived bandmember On-E (or Ani as the
record company prefers to call him) keep on chanting their uniqueness like a mantra. But like those
other dance groups who became big at the same time, Deee-Lite stumbled on similar problems.
Reconciling massive media exposure with underground, avante-garde roots, the intoxication of stardom
and keeping a grip on whatever reality it was that they'd come from.

"You know, being misunderstood and having to slow yourself down, just slow enough so the public
could get it.’And then once they got it, the fame quickly turned to shame because all of a sudden we felt
like we were in the same category with what we always detested: which is overexposed, force-fed. We
didn't ask anyone to play our song 13 times a day...,We just did what they asked us to do. We didn't
know we were being overexposed until after it was too late, after everything came out.” Lady Kier's
description of what went wrong could have come from the lips of any number of acts. Throughout her
reminiscence Dmitry is slumped on a sofa like Yogi Bear on Prozac, muttering "Scary, it was scary."
Which probably all goes to explain the commercial failure of Infinity Within', the 'second', album, and
their return to a rawer sound, collaborating with young talent (On-E is twenty) for, Dewdrops in the
Garden, "There's a reason for.'slick', but right now the direction for us is not slick. Everything is so
produced, so manufactured in the world around us that we wanted to do something different." Explains
Dmitry. With some heavily Acidic moments, Punk-Reggae sampling (courtesy of The Clash) and stabs at

text by, Ollie Blackburn
photos by, Joshua Jordon

a variety pack of dance styles,
the album is  bizarrely
reminiscent of late-'8os UK rave:
which, when Deee-Lite originally
exploded, they stood up to as
the N.Y. counterpoint. Even
their current masterplan, a
cross-country festival of open air
dance parties called The
Moonlight Gathering, has major
echoes of the M25 Orbital raves
and Summer Soltices which
jump-started  English  rave
culture. The plan also echoes the
legendary Full Moon Gatherings
of the trippy San Francisco
summers.

But. the band doesn't like this
retro-'8os mention. "l think it's
state of the dancefloor", is Kier's
retort, and she isn't mincing her
words. "Some people get up at
five on a Sunday morning to go
to church, we get up to revive
our soul on the dancefloor where
the D) booth is the altar, the D)'s
the gu-ru , the eclectic taste of
the D] is like your communion....
Yeah, music is spirituality..."
"Spiritual," echoes  Dmitry, 'l
definitely think of our going onto
the dancefloor as a Pagan
experience."

Musical mysticism, willful
rawness and a bee-line back to
nature. Deee-Lite are pulling out all the stops to get back on the path. If it sounds drastic - well, the band are thirtysomethings, they have -,
history and pretty seminal view of their situation. 4

"We grew up witnessing the older generation with a very idealistic attitude. That didn't work, thanks to that you had Punk. When we came
up_through the Punk scene it was just 'Fuck that! Let's fuck everything! Anarchy!' Well, we lived through that and realized it didn't work
either, all that did was the lowest voter turn-out rate since the Depression. So we're part of a new generation that has a new attitude - to
combine the idealism with the realism and the activism." "Yeah, you gotta work!", pipes up On-E, the twentynothing who met the group
while Djing his signature breakbeat style at local rave events.

In 1994 is Deee-Lite new and improved with 25% more members, 50% new style, and 100% energy?:You bet.
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And Reformed Sounds

BARKMARKET EP JESUS & MARY CHAIN LORDS OF ACID
Lardroom Stoned & Dethroned Voodoo-U
mmsu:”
WORLD

Order Toll Free 24 Hours A Day, 7 Duys A Week

Fridays. At TUNNEL-. 27th St. & l2th Ave- NYC. 1-800-551-7200




EURO STYLE T | (EEEEREE ., vears AND STILL GROWING

hy is it that the European dance music

cHoar\rllingr?il’:iesevaer; i)ornduir:dm:;eyadvanced than their AmF::rican counterparts. Did you know that George Washmgton —Thomas-efferson,—and-Henry Ford-were-a—few-of
Why are the major record labels overseas producing top quality tunes that hit America's best known hemp farmers? Did you also know that it was twenty years ago exactly that
the coolest dance mix shows on radio while major labels in the US produce High Times, every suburban pothead's Elilble was Ifaunchfed and it has b.een. giving |ts.add|cted
Michael Bolton and Vanilla Ice. Why are young European designers producing readers the straight dope on dope ever since. Burstlng with fact-filled edlt?rlals on topics of the
original gear that hits the runways with corporate endorsements, while all the hfemp movement.,'mag.lc mus.hroom cult'lvatlrllg, indoor/outdoor pot growing, §mart.drug.s, and
young designers in America have to look forward to are tacky, badly styled pin-ups o.ff:elebntles with their bongs, High Times has also featured famous writers like Tlmthy
Absolut campaigns? What happens when the greatest American cultural Leary, William Burroughs, Trumar: Capote, S.paldmg Grey, Ar.].dy Warhol, am’i Tom Robl?ms
export becomes Beverly Hills go210? whose §tory-turned-motl.o.n-plcture Even. Cowgirls Get the Blues" first appea.red ina1g970 artlclle.
\5 1 t of th er lies in the fact that the European corporate See, being a useless aspiring pothead writer does lead to success! Well straight out props are in
con:rr;uzi)r/ isomuci] :;\;I in touch with théir youth culture arF:d inadvertently order to our marijuana-marinaded .publishing moguls who have taken the time to .remind
they present their products in fresher and more exciting formats. Major everyone that over a twen.ty year period, an acre of hemp will produce more t!’]an four times as
nies overseas appeal to the cool youth market with exciting much pulp for paper-making than an acre of trees. So check out the 20th Anmyersary Issue and

o o Greatest Hits editions, where you'll also get the groovy "Best of Hemp 100" with

rometions. For example, Camel Cigarette Co. sponsors the Mayday Rave in o - ) . B - u —
Eermany and Universe Raves in England. Phillip Morris organizes listings like "Legalize today, get high tonight,” "Only users lose drugs," and “To
smoke or not to smoke, that's a stupid question."- ..

ADVERTISING

underground techno-tours worldwide and started Marlboro Music {which
sponsored techno visionaries like Sven Vath, Mark Spoon, Paul Van Dyk = - i
among others). But the Project X marketing award goes to Pepsi for their

Love Generation ad sponsoring Love Parade in Germany this year (pictured

here). It's strange to acknowledge that these companies are actt.Ja}IIy == = - nfin %ﬂﬂl})do. oe c@ (M l&
American, but they've adopted strictly un-American underground policies and we cdon t Mean zng ot

when it comes to advertising. So anyone reading this at Pepsi in Germany, Nightlife capitols in America have always been
we're groovin' on your ad work, can you run it in Pro X next time??? — SM ﬂ‘e_QUlCKER_E[CKER‘ booming urban centers with overwhelming numbers

of high-tech million dollar discos, bars, and after-
hours. Cities like New York, Chicago, Miami, and San
Francisco have always been the utopias for
insomniacs and martini lovers in high fashion gear.
But the times, they are a changing... Currently, the
coolest nocturnal gatherings usually take place in
massive suburban warehouses several hours out of
the city where the sound systems, the light shows,
and the crowd surpass any urban superclub. As the
venues have changed, so have the mentalities of the
clubbers. It's not urban vs suburban, it's the search
for the idyllic community that shares similar tastes in
music and attitude.

One dance community that has maintained its
underground appeal, while constantly updating its
scene with the latest progressive dancefloor sounds is
Orlando. Inconveniently located near the center of
American cluelessness - Disney World - Orlando’s
nightlife scene is probably the coolest in the whole
country right now. With indoor/outdoor clubs like
The Edge and Beecham Theatre representing the local
chillers, the mellow, down to earth Orlando club
culture is a well kept treasure (not anymorel! - just
kidding). "I play all over the world," says the top local D) talent Kimball
Collins,"but nothing compares to my hometown.” Kimball, along with Dave
Cannalte, Robbie Clark, and D) Icee have become sought-after DJs, and with
the formation of their own studio and record label, (check out DJ Icee's
Energy Traxx), the Orlando sound
has arrived.  Aligned with the
progressive sounds of the UK,
Orlando also plays host to super
star DJs like Sasha, Dave Seaman,
and trance pin-up Cosmic Baby.
The parties are sensational and the
people are great. So next time,
you're feeling a bit tired of the New

For the many of us who can't function before noon and find that their
most creative time of day is 3:00 a.m. on the dancefloor, help is on the
[| way. Noit's not a twelve step program to get you out of clubs and into
the classroom, it's a simple quicker picker upper that guarantees to get
| youout of bed and turn you into a more productive, brand new you. They
|| are the government approved CFDA-recommended and Project X staff-
tested caffeine and sugar-filled yummies and they're available at every
Korean Deli for a buck. So next time you need that something extra to get
? your blood circulating and your brain functioning, forget those"smart
drinks" and turn to the “naturally" flavored, speed fortified thirst
quenchers.—~ J.J.

OJ’_NA UGHT-Y

BELIEVF IT 1

Are you one of those readers who immediately

A DOM]NATR]X turns to the rumor-filled portion of Project X

Q | every time our latest issue falls into your gossip
TALKS. .. greedy hands? Do you live for tawdry, tell-all rags,

: "["Iw Rl_ . tabloid talk shows, and trashy "info-tainment”
w = (=i & like A Current Affair and Hard Copy? If so, ignore - —
= -t the electric bill, visit an ATM, and rush to your
AGTS
delicious autobiography of a dominatrix. Forget any episode of Geraldo or
Oprah that has ever focused on S& M; they've only perpetuated a stereotype.

nearest bookstore with $21 to buy Unnatural Acts by one-time Project X

journalist Susan Shellogg, published by Barricade Books. Unnatural Acts is a

- SUSAN SHELLOGG Susan's intelligent, irreverent, and hilarious prose strips domination of all its
tired cliches. None of her sexual exploits are erotic, they're absurd. The smile on

‘” her face isn't the pleasure of giving pain, it's her contained laughter. With zippy - York Club Kids or the attitude-
" truisms like, "Morality was a high school play put on by amateurs for an pic by R.L. ridden and siliconed LA “stars"

audience of idiots" and "Urine the money," Susan makes her book a healthy, plan your trip and trip out in

self-parodying guide for S&M life. She has successfully passed herself off as a Orlando. All the Pro X editors love

bitch to those who deserve it, while giving the reader a fabulous wink. — E.G. it S.M.
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HOT OFF THE PRESS
Time Warner, amongst many others, invested millions of dollars this year on studies focusing on -
youth targeted publications and we the consumers were hit with hundreds of "cool" titles like Mouth
2 Mouth, Bikini, Tell, etc... all trying to capture the flavor of this youth market. Even Newsweek Yes, we here at Pro X do realize that our superfresh and fascinating editorial ideas, concepts, and intense creativity are checked out by
magazine gave the topic a cover story "profiling" today's average teen-to-twentysomethings the editorial types of every other mag in town, It's the price we pay for being the new kids on the block (or NKOTB as we now prefer to
(unfortunately , they were way off, stating that they're all Levis-wearing, Nirvana-listening, mall rats). be called). Well, STOP IT!
Well, we think that this type of research should be left to us, the self-appointed connoisseurs of One old hack at the Tina-Brownless and totally tired Vanity Fair actually STOLE text from one of our editorials WORD for WORD
cool... and after our own research, we came up with the true magazines-of-the-moment. The hottest (bitch). We won't be petty and name names (Lynn Hirshenberg) but IT has got to stop, GIRL! If you want, (or face it) need, the
; EiT\EII[I magazines this season are here; they're post Generation X, post teen, post anything that marketing creative talents of our writers, please come directly to the source. We'd be more than delighted to help.

\ \YOUR analysts can even begin to identify. Check them out at your local newsstand and when you see Meanwhile, check this out... a few months ago, our brilliant creative team came up with the concept of having the "Girl of the Minute -
BEET Eﬂklllﬁ Conde Nast knock offs, remember, you read about them here first!-S.M. ' Miss Club USA contest". Well, the Miss USA pageant organizers didn't think it was sobrilliant and actually sent us a letter threatening a
BLENDS 'SEASON lawsuit if that name was used, so our ever-resourceful creative team came up with *IT Girl 1994 Contest" which was sponsored by our

generous advertiser Dewar's and Club USA. We ran editorial introducing our beloved readers to the concept of the IT GIRL and we sent
| out invites all over town. Well three months later, Vanity Poop, | mean Vanity Fair presented "their" editorial entitled "Paging the IT
Covers designed by M‘ichael Pantuso, GIRLS." Yuk! Just examine the specially prepared comparison.
a brlllhant g(aph.lc artist who won an Emmy ‘ S
Jor his art direction on Sesame Street. (the original writer of the IT GIRL story)

Vanity Fair
Apri{1994

Suspiciously familiar editorial

"Girls of the Minute; Sometimes fiffeen minutes Can  appears entitled "Paging the It Girls"
Last a lifetime" profiling gorgeous club girls that went on to profiling Hollywood starlets.
become famous. FEBRUARY 19, 1994, Dewar's and Project X

Text
Surprisingly refers to the original It Girls

N\ present "IT GIRL 1994" party at Club USA...invites hit city
| "\, weeks before.
SN
'l "'\\ Text: .
N l \ /‘.1 , Identified the original Girls of the Minute as:

‘PULLS SWITCH
() B .

'\\
\_ \/ \|__,.--- ] Budget for It Girl Story:

THERE'S SOME WAGKY TV DUT THE |

Personally | hate TV. It seems that the more channels they put on, the less there is to watch - the endless info-
mercials, twelve thousand talk shows, and three, THREE, country music video dance stations. Plus | have to tell you
about my most recent TV viewing experience that was so ridiculous, | still hardly believe it was on (luckily a couple of
friends saw it too, so | know it wasn't a drug hallucination)...

| sat down and tuned into RESCUE g11 hoping to catch a bloody car wreck or a sensational suicide, and what do you
suppose these fearless rescuers were up to? Well, the show began with some strange screaming from the emergency

Project X full time staff: 4

, 7\ Holly Golightly, Dianne Brill, and Edie Sedgewick

Includes hiring a writer and photographer: $150

Holly Golightly, Dianne Brill, and Edie Sedgewick

Budget for It Girl Story: :

Includes writer and two assistants going to Hollywood,
staying at Chateau Marmont bungalows, hiring Wayne
Maser and two assistants, plus stylist and two assistants,
plus hairdressers and make up artists and two assistants, all
chartering a private plane and going to Las Vegas for a lovely
day of shooting by the pool. $20,000

VF full time staff: 137

911 call: "Heeeewwlp meeee" and a fleet of cop cars was sent to the source. Upon arriving at the scene, the armed
pigs approached the house ready to catch a violent felon and help the hideously abused. They shot off the lock,
smashed in the door, and entered the house to bring us the most horrifying and dangerous rescue
attempt they could find. As the tension built and the peak of the action arrived, they
discovered A DORKY KID WITH HIS TONGUE STUCK TO THE FREEZER. Well, | figured at
least they'll have to cut it off, but no, no, no. All they did was put some hot water on it and
got it loose. | couldn't believe it! The in-depth interview with the cop in charge revealed his . _ \
true fear and drama of the situation... What was he doing licking the freezer anyway? It was " | R S ST N

appearance on Donahue.) o

"Is this what entertainment has come to?" | asked myself while longing for the good old
days when there were only 7 channels on TV. Luckily | continued channel-surfing and
landed on a treasure that is the Manhattan Cable public access channels. And I'm not
talking about about the Robyn Bird show either, although the burnt out bleached blond
and her "finest" strippers have become every horny viewer's late night companions...
I'm talking about the funniest new Do It Yourself shows.

First we have "On Patrol" where two demented, loud, drag queens, (and friends of
Project X) Brandywine and Brenda A-Go-Go, "attend" high society gala events and
"interview" the guests ("How are you today, that's a nice dress" addressing Blaine
Trump at the Whitney Museum party).

But topping them all is my favorite DIY show "Driveways of the Rich and Famous".
Hosted by a goofy looking dude with a goofy-looking "Bikecam", we visit the
pathways to the dreamhomes of Hollywood's royalty and annoy them till they come
out. We visit Aaron Spelling's house and throw things at the gate until the alarm
goes off, or ring Madonna's buzzer until she comes out and tells everyone to “fuck
off". This show is totally hilarious.

the most ridiculous thing | have ever seen on TV (barring the Club Kid's most recent P T -, G ' b

{5 THE PARTY IS LONG OVER BUT NOBODY CAME TO CLEAN UP
In the mid to late eighties Miami's South Beach had become the ultra-hip party destir_lgtjeﬂ"for the world's most ultra-decadent elite. Designers,
divas, international playboys, supermodels, and muscle queen extraordinaires all headed South for a nose packin' (remember Scarface?) good
time. It was oh-so-exclusive and faaaaabuluos.
But then something went wrong... Articleafter article on South Beach popped up in every corny publication from around the world and every

P
R

7

talentless pathetic press whore and catalog model from the East Coast to the West moved
down South seeking fame, fortune and a one night stand with Thierry Mugler. Seemingly,
all at once the truly fabulous fled, leaving "club stars" with names like Kitty Litter and Jules
Urbane actually ruling the town. Oh and Versace stayed too.

South Beach became its own worst nightmare populated by fat, ugly, badly dressed
German and Rlalian tourists, out of work models, alcoholics and the die hards - those who
couldn't afford to move... They were left on a twenty block strip, each block with four
carbon copy fried calamari restaurants, two clueless clubs and five bars. Legendary clubs
like Warsaw are no longer pumping with hot house and homos, but with top 40 and tacky
tourists who pollute the Beach with their garbage.

Well, some of the real (or more like surreal) residents of So-Be are no longer willing to
put up with any more trash being dumped on their art deco doorsteps. The remaining
drag contingency united in an attempt to save their town from total ruin by introducing an
ad campaign under the slogan "Did you drop something?" which is the fiercest thing to
come out of South Beach in a while. The poster, which was organized and commissioned
by some of the grooviest residents in the area, showcase several scandalized queens
staring at offensive garbage. The campaign is postered all over town and | have a feeling
these girls are not only talking about litter, but the human trash littering their paradise.
Good luck cleaning this one up girls.

-S.M.
photo by Adolfo Gallela




seen

Have you seen this super creature? (and we don't
mean on the cover of Style-less of the Timesl)
' Clubber-extraordinaire, trend-monitor, and friend of
Project X Little Keni was spotted in Times Square
McDonalds (on his way to Boy Bar) ordering the

special meal combo #3. We thought, you should DO YOU REALLY NEED
know... AN EXPLANATION FOR THIS ONE?

OK, OK here it is... Stolen Wallets are chain wallets
made of fine quality leather and are available in most
unique colors. Available at Swish, Junk and other fine
stores (or for more info call (212) 505-9877.

pic by Adolfo Gallela

| 2B OR NOT 2B, there is only one answer.

l Here's a classic success story, two friends get
together and start making hats to sell at local
street markets. Well, a year later, their hats are
sittin’ on the heads of Dr. Dre and Snoop Doggy,
Tupac, L.L. Cool ], Kate Moss, Linda E., and
Christy. Partners of 2B are Maximillian Gross and
Rosanna Lewis who design the best hats around.
Their hat creations like Speed-E, Tatooed+Fierced,
Kansas-Fried, and Strapped + Stitched, can be
asked for by names at your local convenience
shops.

' (?mm STYLE] @

Patricia Field doesn’t mind if you sweat up her clothing. As a matter of fact, she
kinda’ enjoys it. To her, fitness has always been at the height of fashion, or is it the
other way around? While more and more designers get into the swim, creating
gear that appeals to the ever-increasing athlete amongst us, Patricia Field's
clothing has always had an athletic slant. Her ideas are an exercise in innovation,
made for people to whom dressing is a highly competitive sport.

Since the late 70's, Patricia Field has mixed spandex and lycra into her collection;
she's always been known for her sexy, skintight, skimpy designs for the fit and
fabulous, ( read: for those who compete for paparrazzi shots at the hottest
nightspots.) This June, she'll return her attention to the sports arena for the
upcoming Gay Games in New York City.

FUTURE WEAR RIGHT NOW

Rave/techno clothing line Sabotage was launched in
Germany back in 1987 by brothers Thomas and
Michael Dannroth and it was THE label to be seen it at
fashionable techno weekenders. Their image was set
as the most progressive and cool among the clubbers
and their ads featured famous DJs in groundbreaking
designs using reflective materials, camouflage designs
and fabrics containing carbon and ceramic. This

With the cooperation of Adidas Sportswear, Patricia
Field will sponsor four promising Gay Games
entrants in track and field, diving, and swimming.
“We wanted to show New York that the House of

summer, Sabotage is finally arriving here in America
and they are ready to set some trends. For its 1995
collection, Sabotage will introduce a jacket with
Stainless Steel Shell which has never been used in

clothing (the designers went to Osaka, where they
heard this material was used for screen printing).
After a lot of experiments, the
company produced the most
futuristic garment up to date -
silver jackets, pants, and
snowsuits. The color is limited
to silver and the properties are
water repelling, warm, good-
breathing, comfortable, and way

Field was more than just club kids,” she says, adding:
“And we wanted to inject the Gay Games with a little
of that House of Field flavor.” The four out, fit and
outfitted who are injecting that House of Field flavor
are: Rebecca Weinberg, 25 year old dancer and
actress, 5'8”, 145 Ibs., blonde/blue, Virgo competing
in five men’s middle distance freestyle and individual
medley swimming events; Scott Ewalt, 28, computer
artist and former Princeton swimming champion,
6'4", 185 Ibs., brown-haired, green-eyed Gemini

competing in the 10oom and 200m backstroke, 200m affordable.
freestyle and 20om individual medley; and finally, the
diver, Kenny Casanova, 27, 5'9", 150 Ibs., brown/blue, pic by Jac;

an administrator and Gemini signed up to climb the model Sean at Partners NY.
one meter and three meter springboards. For the
opening ceremonial procession, the athletes will wear
futuristic warm-up suits in silver, black and white.
They will compete in DayGlo orange, chartreuse, and
hot pink swimsuits, muscle tops, or running shorts
trimmed with Scotch-lite reflector tape. Some DayGlo
feathers are also promised, as well as, in the words of
David Dalrymple, the designer of these fab pieces, “a
little extra drama” for the awards ceremony.




ayving too much for
vintage clothing?’

Get your vintage clothing where the
downtown boutiques get theirs.

Incredibly cheap (wholesale) low, low prices.
Huge range of garments including theatrical wardrobes and
military uniforms. Everything cleaned and pressed

domsey

A REH o U s E
431 KENT AVENUE, BROOKLYN NEW YORK

OPrEN 7 DAYS A WEEK.
MONDAY to FRIDAY (8AM to 4.30PM) SATURDAY (8AM to 6.30PM) SUNDAY (IIAM to 5.30PM)

Where?

From Manhattan: ‘J’, ‘M’ OR ‘Z’ ONE STOP TO MARCY AVENUE STATION.
FroM QUEENS: B.Q.E. (KeENT AVENUE EXIT) From Brooklyn: B.Q.E. (FLUSHING AVENUE EXIT)

LleS aMele(faN 'STvLe

by Ernie Glam

Are you ever in situations with parents when the web of deceit you've cleverly

spun becomes a tangled mess? Or perhaps this web has become so intricate
I that you've started writing crib notes? Do you resent having to play a role that,

with every passing month, reflects your true identity less and less? Well unfor-
‘ tunately, there is no way around it. And don’t you even consider laying the real-
‘ ity on your folks, forcing them to deal with it because there are some things,
teeny little things, that should always remain in secret...
The reason has always been simple - to avoid hurting them. You see, honesty
doesn’t work with parents because they are reluctant to accept the truth about
their children. All parents have ideal visions of what their offspring will be that
they probably got from TV commercials. It's a romantic fantasy that will always
conflict with reality. As children, people recognize this discrepancy and hide
their true selves. You aren't lying, you're protecting them!!
It's no wonder that young people resort to deception and secrecy while engag-

Photographer: ing in activities that are disagreeable to authority - parental or social. Wouldn't RETE
Conrad Sanderson under-age girls just prefer to tell mom that they're dressing in tight little cock- John Toth
Stylist: tail dresses and highest heels tonight to hang out at a fashionable bar? No, All Jewelry by
Eva Goodman because such desires don’t comply with parents' ideals. And they will never Guenevere
! Make-Up: understand an all-nighter or coming home in the moring after a rave. Parents Rodriguez

invite deception. due to that fact that it's far easier to get parents to swallow
lies. This redefines, or should we say “updates” every youngster’s vocabulary.
| For example, “babysitting” now means clubbing, “Going to class” means get-
ting your tongue pierced and so forth...
It's too bad that parents won't accept many of the daily pleasures of their chil-
dren. Consider piercing. “Why are you doing this?” a loving parent might cry. Don’t take it personally, Mom & Dad, maybe your child is making a
statement about his or her identity, which is younger and different. Mom & Dad should always look on the bright side of any situation...
least it's not a tattoo. Piercings can be removed upon meeting a cute boy or girl that doesn’t have any, but for now, you're going out
with a cute boy or girl who doesll!
Project X is well aware that the “generation gap” is ancient, that “honesty is the best policy”, that “the truth hurts”, and
that what “they don’t know won't hurt them”. We offer no solutions whatsoever to this dilemma, with the possi-
ble exception of incorporating individual /family therapy into our popular culture. Meanwhile, let us take
delight in those little deceptions.
For the sake of openness, the following photo-essay illustrates six realities of post-mod-
ern teen-age life. None of these images are likely to whip up more than a momentary
pause out of our readers as they leaf through this publication like good, all-
American consumers should. Yet, these very images in the wrong hands
could whip up waves of hysteria. In Jesse Helms' hands, we might
get a Congressional hearing. In the neighborhood librarian’s
i hands, we could jeopardize the library’s funding. And
in your parents’ hands, your room, clothes,
journals, or car might be searched for
‘ those tell-tale indicators of “mis-
,J:gehawor So quick... hide

[ethns |ssue|

Gail Goodman
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her parents MAY think she’s AT THE library,

TO LUNCH:
The case of tHe

aBsenrtee sSVIokers

B _ %

Rachel wears a shirt from
Liguip Sky and piercing

her tongue at GAUNTLET
(229-0180)

‘B John wears
o baseball
jersey by
Love N.Y.

and jeans
from Liguip Sky. Kelli wears kilt skirt and suspenders by GauLtier

3
(RS Jeans Jr. at BARBARA KRAMER ENTERPRISES. Deborah wears X-girl shirt
— at Liguip Sky and superman velour halter and denim mini skirt by
o ANNIE 6] HELEN at BiG Dror.
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spending late

night doing

research At NYU
Library or doing
runway IN Limelight

Library?

Jo Jo's lip ring is by ViviENNE

Westwoop, fake fur jacket and
silver outfit by Love N.Y.
Hose: WALFORD.

i ————

— _— ME— B T U ————

S T m— —— o ———

SHE re AN

ADULT?

The case oF THE underage
drinker.

ey

/ Chandra North (represented by

y Women) wears a T shirt by Jysp
' JoHnsoN from Liguip Sk, dress by

_ Love N.Y., hose by Wotrorp and
shoes by FLuevoc: |onathan-iercado—
.

models his own suave suit.




Didi wears a print top by GAULTIER JEANS Jr. at |
BARrBARA KRAMER ENTERPRISES and skirt by ANNIE &l HELEN at BiG DRop,
Juan’s outfit is by Box FResH at BARBARA KRAMER ENTERPRISES.

supposed to be
PabysmING?

Lance wears a
top and plaid skirt
by Liguip Sky.
Mitchell wears T-shirt
and silver vest by Cake
and silver pants by
Love N.Y. Knit cap by
Box FresH at BARBARA
KrAMER ENTERPRISES.

(

(theyre supposed T0 Bt sleeping OVER iy’

AT each others Ihouses, wirH visions

i -
OF ravers dancing IN THER heads.) B
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FRESH FROM THE SUPER CROWDED TENTS AT

BRYANT PARK IN NEW YORK CITY CAME THE
FEARLESS FASHION PACK OF CREATEURS...
LARGE FASHION BY GRAND

TALENT TO BE TAKEN SERIOUSLY.
PROJECT X WASN’T IMPRESSED BY
THE CALVINS AND RALPHS, BUT WE
WERE SERIOUSLY AFFECTED BY A
FEW FASHION PROS AND A LOT OF
NEW FACES. WE'RE NOT GOING

TO OVER-CONCEPTUALIZE

ABOUT TRENDS, HEM-
LINES, ACCESSORIES
AND BULLSHIT

LIKE THAT. WE'LL
LEAVE THAT TO

THE FASHION

BANSHEES.

Here, PROJECT X
INTRODUCES THE
MEGA-TALENTED
SUPER-ILLUSTRATOR
CELIA CALLE To
INTERPRET WHAT

WE SAW AS THE
COOLEST NEW GEAR ON

THE SUPERHIGHWAY

CATWALKS.

Fashion Editor:

MONTGOMERY FRAZIER
Hlustrations based on photographs by
RoOBERTO LIGRESTI

Anna SUI

RE:



Kenneth RICHARD

Amy CHAN

LABEL by Laura WHITCOMB




Byron LARS

CHoOST
KALINKA
Emo PANDELLI
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Liza BRUCE Todd OLDHAM

Betsey JOHNSON
Betsey JOHNSON




Cynthia ROWLAY

Norma KAMAKI

Christian Francis ROTH

[

Designs of THE FUTURE



FLASH

Fresh from Paris press...

Updated menswear by two of Paris’ yortest pEsiGNERS

Jean Colong ond Helmut Lang

the

i'
M A Rla K I]:I] A \ by Jea/Kithe  photographed by Jea Edman

l Styled by Kithe Brewster for Ivy Bernhard

WM g 6 Model: Jerome at Partners

59 FIFTH AVENUE
647-9391

Black Rubberized vinyl jacket, plum ribbed T-shirt hoth by Jean Colona




White cotton dress shirt, black tuxedo pants with white stripe both by Helmut Lang






















































































































