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On the Front Cover

Navia was photographed for PRojecT X by JORDAN DONER.
Styled by STANIA HELMECH. White viny! halter top by PAT FiELD.
Hair and make-up by HiRom1 KoBARI for MAKE UP FOREVER.

Brass Knuckles with silver claws were created by R. TAGGERT LAKE.

For ADVERTISING CALL
Call (212) 366-6603 Ernie Glam, Account Executive

PRINTED IN U.S.A. PROJECT X MAGAZINE
no.32 1995 Kung Fu Issue

Published bi-monthly by Project X, Inc. Distributed nationally in USA, in
Canada, and in UK. Full year subscription is $14.95, ($30.00 in Canada and
outside US by ground, and $50.00 overseas by air, back issues $6.00/copy.)
Our corporate world headquarters are 37 West 20th Street Suite #1007, NYC,
NY 10011 Tel 212.366.6603 FAX 212.645.5489. We are not responsible for
any of the editorial contents or advertising contents in this publication. We
don’t know who is. Please don't sue us because we don’t have any money! No b — . -
one is allowed to reproduce any part of this magazine without our written per- i a i i massive attacl
mission. So don't do it! If you steal our art for your flyers, at least credit us, : nco y”-ne ¢128
you jerks. You can also write to us and send us samples of your work - we are L { ==
always on the look-out for new talent to showcase. If you submit stories, also
submit art (photographs) to accompany them. If your business is interested in
buying copies directly from us or from our distributors, please call our office.
And last but not least, the Project X family needs new members, interns to be
exact - so if you have some free time and wanna learn all about publishing
(and envelope stuffing) write us a note and tell us why you want to work in
this crazy place. Now stop reading all the fine print junk and enjoy the Kung
Fu issue. P.S. Please write us lots of fan letters. We really really love them!



Letters to Pro X

Dear Project X

| enjoy reading your magazine very much and do
believe that you're one of the only magazines in
the world that covers the underground-rave, dance
scene... | especially enjoy reading the reviews and
fashion. You've got a good thing going here so
keep it up! On the other hand, | believe you
should also concentrate a little more on the inter-
national underground dance scene (as in mag 29 -
Klubbing UK Style) or chose a different location
around the globe as a party pointer of interest i.e.
Manchester, Ibiza, Amsterdam, Goa, etc...Perhaps
many of your readers don't have the opportunity
to travel to faraway places, but I’'m sure some do,
like me. Or maybe some would like to plan a holi-
day and know when and where the party is.

-Paul S., Michigan

Editors: Well, if you feel so strongly about sharing
your experiences with other Pro X readers, then
please submit a story with pictures about your fabu-
lous travels.

Dear Project X

| think it really important to realize the role of the
“rave” scene in our society and appreciate that it
gave many of us a culture and an environment we

feel we can belong to. When my friends and | plan
for an event, we plan in advance everything from
our outfits, to driving music, and we look forward
to a getaway weekend of incredible music and just
hanging out with friends. Well recently, I've
noticed the corniest shit on TV associated with
“rave.” For example, and I'm sure many of you are
aware and shocked about this - “Beverly Hill’s
90210" rave which was held at a diner, thrown by
the group's West Coast guido - Steve - who wore a
tuxedo (yes, a white tuxedo!) and was filled with
mall types dancing to Crystal Waters. Another
example, is an episode of Saved by the Bell (yes, !
watch a lot of TV), if you can believe it, and guess
what the characters wore: Dr. Seuss hats and
whistles. I'm sure there are more atrocious exam-
ples of this rave-abuse. In fact, just the other day
when | was channel surfing, out pops MTV's
Woodstock coverage with Kennedy at Ravestock
running up to everyone with a microphone and
asking “Are you raving?” Gimme a break, no one
even uses that word anymore. The underground is
still going strong and if | ever see “Steve,” I'm
gonna kick his butt. | hope you print this because
I never write letters to anyone, especially to maga-
zines.

-Marie and friends, FL

Editors: We agree, and suggest that you drop some
“euphoria “ in his smart drink and if he doesn't drink

it, then trash it on his white tuxedo.

Dear Project X

Your last issues was the greatest, | loved the
swimsuit pictures! But my favorite was junior
Vasquez interview. That was dope. Junior is the
leader of the whole underground in my opinion,
and even though I've only been the Sound Factory
once, it was the best experience. He manages to
come off totally honest and he has a great sense
of humor. And if other DJs dis him, it just because
he’s the star! | just wish that you didn't run that
Sound Factory Map because by doing so, you just
support all the segregation between white -black,
gay-straight, ravers-queens, etc... Can you send
me some pictures of Junior, like the one in the
issue?

-Jerome S., San Francisco

Why don't you write him a fan letier c/o Sound
Factory 530 East 27th street NYC, NY 1001

To Project X

| don’t read your magazine every issue because
it's too hard to find it where | live, but every time |
go to the city ! always buy it... recently | noticed
that someone put an article from your last issue
(techno categories) on the net in my school and
everyone has been adding new categories to it. |
read in the last issue someone’s letter and their

additions like “make-out techno™ and “back-back
techno,” but this list is seriously long now, I'm
gonna send it to you so that you can run it in the
next issue. Another article that was on the net
was the Sound Factory categories. It's hysterical. |
hope that everyone adds to that too! Anyway,
here’s my subscription and a list of stores here
that you can distribute your magazine at.

Peace, Brad, IL

To the writers of the “Sound Factory Map” story,

Do you people realize that the whole map is totally
wrong. | mean, how could you get it so wrong?
Sound Factory and Junior are a legendary legends in
this scene and it's almost a crime to get things that
screwed up! C'mon, the drug dealers don't hang
out where you placed them anymore - they have all
moved to the bathroom area, and that bar where
Olympia supposedly works - well, it's not there any-
more, and Olympia is hardly there anyway. Then,
the “Valley of the Voguers” is now replaced by the
House of Aviance, where Kevin Aviance and his
house rule - we've cleaned all that trash out! And
the model mention - there are no girls at Sound
Factory - only my friend, you know the one with a
blond ponytail, and Madonna. At least they are real
women! So | think it’s just horrendous. Did you
people even go there before you wrote the article?
-Anonymous, NYC

Editors: Well, you read us from cover to cover, MissThing!

Dear Project X

Ya, dudez! The swimsuit issue is blazing. All |
can say is an emphatic YES! Even the pages
are in order. Finally, the long-awaited return
of Club Rub with James and Michael. Oh
Lord, Michael is back! Truthfully, did he
return for the glory or the money? Either way
I'm glad he's still able to fuel his egocentric
activities. You fashion layouts are severe.
Unfortunately, the raving cybertribe on NE-
Raves didn’t think too highly of the term rave
net dorks in the “Calling All Geeks" pictorial.
Most of the thread on the net revolved

“around sentences like “Project X is ridicu-

lous.” Don't worry | stuck up for you and
posted back, “You're right. Project X is ridicu-
lous.” One thing that amazes me is how
beautiful the female models look. However,
the male models usually look like they're
from another spool of thread. The “Buzzer”
guys looked like they were in Right Said Fred.
And what the hell was going on in the “jun-
gle” spread? | hope you feature jungle D)s
instead. You seem to be concentrating on the
NY House lately (although who could bitch
about Armand and Vasquez?) One question -
when you guys send an issue to print, do you
do victory laps around the office? You should
because you guys are stars. Keep shining. |
can't believe how patronizing | can be. |

should right seven-page articles on Chloe for
The New Yorker.
Your friend, Rob

Dear Project X

What is happening to New York? | was just
there last week, need less to say | had a great
time at the places | went to, but is this the
end of the superclubs? Club USA, the one |
heard so much about closed the day | got
there, and Studio 54, which | apparently just
reopened is shutting down. It just proves that
the mentality is real and underground. The era
of the “fabulous club personalities” has come
to an end (before | got to meet anybody) and
the “warehouse” mentality and the music
scene kicked in. It's like that already here,
where | live. But maybe that's because we
never had the superclubs. Anyway, thanks for
keeping the vibe alive in your magazine and |
hope you don't get too bored in NY without
the big clubs. P.S. | would also like to see
some articles on the acid jazz scene in you
magazine.

Cyrus, Kansas
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EXPLOIT-Asian

In case you've haven't considered the development of Asian schlock since those bygone,
childhood Saturday afternoons spent viewing Mothra reruns and Kung Fu matinees,
Project X has done it for you! And we hit pay dirt! It appears that this genre didn't disap-
pear in the 70's. It always maintained its mainstream appeal in Hong Kong and Japan,
while going underground in the U.S., thanks to the arrival of VCR's in the 80's. Obscure
publications and small video distributors have spawned a fanatically devoted and highly
opinionated scene. The following descriptions should provide enough info to help you find
an on-ramp to the Exploit-Asian Super Sleaze-way.

It's all about Hong Kong's gangsta divas, “the 80’s toughest ladies’, and “TV's Top
Heroines” in She magazine. Within its glossy covers lie news, video reviews, and tasty
trash. [t's the ultimate fanzine for lovers of dominant women. In a similar vein, though
more broadly focused, is Oriental Cinema. If you ever considered the writers or editors of
Project X to be obnoxious, you haven't read Oriental Cinema. The editor clearly suffers from
the Trekkie Syndrome: A nerdy kid who grew up loving trashy Sci-Fi, all the while suffering
endless torment from his peers for always rambling about the brilliance of Godzilla Vs. The
Smog Monster. Understandably, this guy grew up to be the heterosexual male version of a
bitter queen who has started his own 'zine so he could always have the last word. This
makes the ‘zine funny and offensive, yet extremely informative, since the guy knows his
trivia. Plus, 0.C.'s issue #4 is the ultimate Godzilla reference guide. Both these titles, in
addition to Draculina magazine, which covers the low-budget(sleaze) movie industry, are
available by mail order from Draculina Publishing, a virtual Publisher's Clearing House of
exploitation. Send for their catalog and you'll get the idea. (P.0. Box 969, Centralia, il
62801)

The most professional and easiest to read ‘zine is Hong Kong Film Connection, (P.0.Box
867225, Plano, TX). Each issue usually contains one article, several feature and capsule
reviews, and news. Since most of the films can be found in Chinese video stores, the
Chinese characters are wisely placed next to the titles reviewed to facilitate communica-
tion with non-English speaking video staff.

All this discussion of Asian film 'zines is pointless without mentioning how you can buy
these films, if you're not lucky enough to have a Chinatown in your city where you can rent
them. Eastern Way Films (P.0. Box 291655, Los Angeles, CA 90029), will send you a fairly
extensive catalog for one dollar. Enjoy!- E. G.

Is That A Fly In Your Drink?
Or are you just TRENDY?

Liquor companies are constantly battling each other for a
share of your cocktail dollars. For example, Absolut's rise in
popularity has resulted in more vodka brands from
Scandinavia than there are countries. The result of this strug-
gle for market share is a willingness to resort to any market-
ing trick, with the gimmick-du-jour being foreign objects
floating in the ligquor bottle. g

While the worm has always been associated with certain
brands of mescal or a form of tequila, no other insect or ani-
mal has enjoyed similar popularity. The plant kingdom, on the
other hand, scores higher on the popularity scale. For the
vegetarians among you, there's a brandy from France, Poire
Williams. It contains a medium sized, attractive looking pear,
which might make pouring the last drop beautifully difficult.
(Their spokesperson has the nerve to tell us that they actual-
ly place liquor bottles onto branches of a young pear tree so
that the pear can grow into in! Is that treacherous marketing
or what!) For those of you with a sweet tooth, try Anis Tres
Castillos from Puerto Rico. It not only has rock candy at the
bottom of the bottle, but also a tree twig suspended in the
syrupy liquid. Talk about a sugar rush!

However, the prize for most pretentious additive goes to
Switzerland's Goldschlager Cinnamon Schnapps. The Swiss,
whose vaults spill over with third world robber baron's loot,
have decided to put their excess gold where the party is. “Yes,
it’s real gold,” claims their advertising. Anyone concerned
about the wisdom of swallowing a precious metal can relax.
Since gold is an inert substance that won't react with the
human hody, consuming the stuff won't hurt you, though the
next day's p**p will give a literal meaning to flushing your
money down the toilet.

So consider this, next time you raise your glass for a toast,
chew before you swallow! - E.G.

V¥ No she’s not acting. Ann Magnuson gags on a worm.

A TODDLERS INC: Greed, deception, and
scandal pre school style

From Diamonds to Diapers

As the nation’s obsession with youth starts to get out of hand (witness
the sheer volume of “Generation X" bullshit), every woman in America over
the age of 30 rushes to the Chanel counter for anti-aging elixir, like lem-
mings diving into the Fountain of Youth. There is no better barometer for this
juvenile mania than the soap operas that manage to transcend mere day-
time TV and enrapture the entire country; examining the de-evolution of the
genre in the past two decades gives us a pretty accurate forecast of what
we'll be watching in the year 2000.

it all started out with a bunch of menopaused schemers on Dynasty,
Falcon Crest, and Hotel, wealthy, treacherous, lecherous middle-aged CEQs
bent on screwing their heirs and their heirs’ lovers. The settings were Texas
oil-fortune ranches, grand oid hotels, sprawling California vineyards and
baroque, over-decorated mansions. Gold-tone Corvette convertibles idled in
front of majestic archways while the sun set over mountains tinged in
mauve. Jewel-encrusted, ball-gowned, dowagers plotted against the tuxedo-
jacketed, Stetson-hatted, Grecian-formulated patriarchs banging the
flashy, frosted-haired, gold-digging, laméd sirens on the side, while the
young, homoeratic, gold-chained studs in tight-fitting Wranglers went to the
store for more blush. Key names: Blake, Storm, Stone, Blaine, Rain,
Carrington. Rich white trash carried the day, and “Who shot J.R.?" was a far
more pressing question than “What is the meaning of life".

Alittle later, these farcical, Chaucerian melodramas ceded prime time to
a younger cast of characters on Saint Elsewhere and Hill St. Blues. Greed,
avarice, incest and backstabbing finally gave way to caring, sharing and
sickly sensitivity in the cloying, maudlin Thirfysomething. Ad execs, doctors
and lawyers became the new urban folk heroes as the Yuppie Years dawned
on an economically intoxicated country. Key names: Michael, Randy, Phil,
Karen, Kim. A nation of housewives was mesmerized, at least for a while.

Ironically, the Pepsi generation was ushered in by octogenarian Aaron
Spelling, inadvertently creating a cottage industry devoted entirely to ridi-
culing his only daughter in the process. Melrose Place, Beverly Hills 90210
and Models Inc. gave us the pseudo-hip twentysomethings of pestmodern
Candy Land California. The fact is these earnestly myopic, squeaky-clean,
trendy little Swatch-dogs and sincere little Sassy sluts had nothing in com-
mon with real, live young American. Atthough Dylan was a pretty good drug
mess. Key names: Brandon, Kelly, Steve, Billy, Brenda, Amanda. One tab of
acid was subplot fodder for weeks.

Now the most popular soap on television (and despite what Mr. Spelling
would have you believe, these are merely soaps) is My So-Called Life, about
a bunch of kids in junior high. There's the token homosexual, the junkie, the
whore, the prep — you name it. By the creators of Thirtysomething, who
ought to know the business, it's the latest stop on the immaturity express.
So, Project X wonders, what's next? Toddlersomething? Zygotes, Inc.?
Magnum, D.NA? How much lower can we go? | guess we'll find out next
season...

Calling all ciubbers, calling all cinbbers

Next issue is our Encyclopedia of Cool collector's edition. So here’s your one and only chance to pitch us your
favorite club, label (music or gear), DJ, promoter, artist, store, or instant oatmeal flavor. Here's what you have to
do - stop for just a second from that twizzler of your party life and send us a note with your idea for our consider-
ation. Include a photo if you can (no, not of yourself, you press whore) of that someone (or something) lusciously
cool in your scene that, in your opinion, we just have to be report on in the next issue of Project X. Remember, this
is not a contest or anything, it's just that we can't be everywhere at the same time, and the underground treasure
of your scene may be worth sharing with other Project Xers. So hurry, and do it as soon as you finish reading this,
otherwise someone else in your town is going to beat you to it. And remember to be creative, because we already

know everything...

*13




SURF'S UP

Tsunami, the Japanese word for tidal wave, perfectly describes the
fashion wave officially set into motion by the Metropolitan Museum of
Art’s newest costume exhibit: Orientalism. Opening just before Spring
& Fall 95s debut of kimonos, satin, and mandarin collars, while coin-
ciding with the release of Street Fighter and Mortal Combat,
Hollywood's entrance in a series of martial arts inspired fitms, the Met
has detonated a Pop culture bomb that promises to explode all over
1995. While we expect numerous ready-to-wear labels to recreate for
consumers the designer equivalent of kung-fu vs. karate, Project X
would like to pass a tip to all budget minded Ninjas.

Chinatown is crowded with lots of martial arts supply shops. Guys,
simply take a blank t-shirt, $20 worth of iron-on patches, the house-
hold iron (no steam), and 20 minutes later you can look as if you just
stepped off an Anna Sui runway (the patches are available from TC
2000) For a slightly bigger fashion investment, you can buy an upper
body fighting vest and wear it over a long sleeve t-shirt. That’s a good
behind-the-turntables look. The quilted texture of the fighting gear is
much more updated then those tired DKNY and Prada float vests.
Ironically, this look practically replicates the House of Lanvin's
$20,000+ couture creation on exhibit at the Met, and allows you to exit
the stores with some dollars still clenched in your fists of fury.
Meanwhile, here's a topic: Street Fighter (hip hop soundtrack and Kylie
Minogue as Chun Li) Vs. Mortal Combat (hard techno soundtrack and
Talisa Soto as Mileena)... Discuss amongst yourselves. - E.G.

THE SCOURGE OF NEW YORK

A Would Nadja really be seen at the model theme bar?

Have you noticed that going out for a drink these days
isn't as simple as it used to be? Further evidence of the
Disneyfication of America, it seems that every damned
bar has to have a theme these days. Now by “theme” |
don't mean that the décor is consistent with a certain
place or time, nor am | referring to authentically ethnic
establishments. I'm talking about the rash of new bars
with loud, obnoxious, in-your-face atmospheric policies,
the kind that won't allow you to just drink away your sor-
rows in peace. This aggressively enforced fun inspires
the legions of imbeciles who populate these places to act
out role-playing fantasies left over from their Dungeons
and Dragons days, thereby adding insult to injury to the
poor stiff unlucky enough to stumble into one of these
demented gin joints in search of nothing more than a
cold one. At Hogs & Heifers in the Meat Packing District
for instance, the redneck theme is taken a trifle too far.
Along with the requisite moose heads, tractor bits and
sundry other farm items, there are bras strewn about the
place, and the female bar staff are required to dress like
slightly pornographic versions Daisy from the Dukes of
Hazard. The doormen were last seen in Defiverance. Joe
the Stockbroker gets home from work, ties a red bandan-
na around his Christophed locks, grabs his Harley out of
his $1000-a-month garage and heads down to H & H to
hoist a few $2 cans of Pabst Blue Ribbon. If he happens
to come in straight from work, his chalk-stripe suit will
be forcibly removed. And because of all this effort, he
feels compelled to act like a redneck asshole the whole
time. Another unfortunate idea has spawned an entire
chain of nightmarish venues that go by the name Polly

Yesterday's fighting gear is today'’s club gear
A The T-shirt patches are all the rage
< This trend has caught on big time at the Met

A A definite theme moment.

Esther's. In an attempt to capitalize on the unfortunate
Seventies revival of a few years back, these places are
decorated with Charlie’s Angels posters, Bee-Gees
records and the requisite lava-lamp, disco ball and
accouterments. The music is strictly ‘70s schlock, and
you can always find a handful of idiots who thought it'd
be neat to put on belibottoms, feather their hair and do
the hustle, which, as any jaded Project X reader could tell
you, was fun for all of about two seconds back in 1992.
Even the NYU students will figure this out eventually, and
then they'll have to turn it into an early ‘80s bar. The
newest and perhaps stupidest of all is called Twins, just
opened on the Upper East Side. Owned by twin sisters
and Tom Berenger, 27 sets of twins work there (you're not
allowed to come to work if your brother/sister is sick).
There are haskets of Doublemint gum, double handles on
the bathroom doors, double barstools and a DNA double-
helix sculpture. It's cute for the first five minutes, then
you get the overwhelming urge to scream and flee across
the street to Elaine's, where the only annoying bit of
décor is Woody Allen. | won't even go into Theme Bar
Heaven, otherwise known as West 57th Street, except to
say that a few girls named Cindy, Naomi, Christy and
Claudia beat you to it and opened a Planet Hollywood-
style temple devoted entirely to the modeling profession,
including famous lip-liners, push-up bras, nude back-
stage fashion-show photos and $10,000 couture dress-
es. | could neither confirm nor deny reports that it's be
called Hard Cock Café...

SEX, DRUGS & HOME FURNISHINGS

Has anyone else noticed that the choicest gossip in the city seems to emanate from the
retail's upper-echelon? Perhaps in retaliation for their murderously boring jobs, they delight
in revealing everyone's unmentionables. Cocktail conversation at Barney's sets the tone for
next day's gossip columns. Rumors at Charivari spread like wildfire, empires crumble,
careers evaporate, egos deflate like so many flaccid balloons. All because of some bored
merchandise buyer at Neiman Marcus. The really big stores such as Bloomingdales and
Macy's spend a king’s ransom on marketing and PR to preserve their image as family-ori-
ented, big-on-tradition bastions of the American way. In an effort to insure grade A journal-
ism, Project X made a friend over at Bloomies...

P, now an ex-manager at the Bloomingdales flagship store on 59th St, has some stories
that will ensure your trips to Bloomies will never be the same. | finally persuaded her to tell
me all the dirty little secrets. It seems that over 10 years ago somebody printed as a joke
that the men's employee bathroom on the 5th floor was the coolest place for gay sex. Ever
since, they've been catching unauthorized visitors, in twos and sometimes threes, in, uh,
compromising positions. The dressing rooms are also frequently used for dangerous
liaisons, and Liza Minelli in particular likes to duck in for a mid-shopping smoke. If you're
rich, bored and bi, why not do a line of coke on your girlfriend’s cleavage while you try on that
Chanel gown? Over in the Donna Karan boutique, it has become cool to forsake the dress-
ing rooms altogether, and bare breasts are the order of the day, sometimes to the accompa-
niment of gawking passersby. Speaking of Donna Karan, her collection last year was so
poorly made that most of it had to be sent back. For $2000, you expect a blouse to at least
be free of holes. The shoplifter's choice award goes to Giorgio Armani; P. reckons that more
of it got stolen than sold. Then there’s the time the Arab princess and her entourage came
in and paid for everything with $25,000 in cash... there's more... we can go on and on... but
we don't want to get anyone is trouble. So don't tell anyone you read about it here! But next
time an obnoxious looking clubby type sales girl dressed in a black Galliano number gives
you a dirty look, remember that becoming her best friend could supply you with cocktail con-
versations for the next season!




IN with the NEW

In that zany world of overpriced runway fashion that borrows
(but never returns) the street trends, designers come and go
faster than you can walk out of Prét-a-Porter. This season it's
time to notice the baby labels that have sprung out of the most
unlikely places with trends that are smart, hype, and affordable.
The Poot collection form Minneapolis and the appropriately
named Fine collection from Honolulu are the latest example of
Tees-n-things to satisfy the demand for wearable treats. While
the Poot team'’s spirit is all about sexy skaters (they also produce
Foxy fanzine - an collection
of their friends, clothes, and
kitsch), Fine delivers the
goods like best colored
“Fuck Panties” tees. In NY
we have new names to drop
like Kitty Boots, Dom Casual,
and New Breed, shown here.
Getting dressed has never
been so much fun!

Now Hear THIS

Q.

TOTALLY HIDDEN Video
CCS and its retail counterpart, the Counter Spy Shop of Mayfair, London, strike
again with a line of covert video systems guaranteed to make you paranoid for at
least the next couple of years. Their clever engineers can install miniature video cam-

eras with 3 millimeter pin-hole lenses in almost anything. Say you want to videotape
yourself having sex with your boyfriends and girlfriends (a perfectly normal desire), but
they're camera shy and get all freaked out when you start setting up the lkegami on a tripod. Not
a problem any longer. Just bring your favorite stuffed animal into CCS, the one that you conveniently
keep in your bedroom at all times, and the folks there'll be more than happy to turn one of its cute
little jeweled eyes into a high-resolution video camera, hooked up to a mini VCR. Talk about view-
ing pleasure. If you're me, you can't stand it when your friend Jill — you know, the one with the Save
the Whales sticker on her 325 ix — acts Iike the biggest drunken slamhound at every party imagin-
able, goes home with god knows who and their girlfriend, and then, instead of feeling ashamed the
next day at brunch, as she should be, she claims not to remember a damn thing.You try to tell her
about the donkey, but she says you're making it all up. Well, CCS has her number. Now you can get
irrefutable evidence of her misdeeds on video tape. Just bring in your favorite pair of Ray-Bans or
your favorite Fornasetti cravat (a house speciafty), and they'll install invisible cameras. Your new
video sunglasses or stylish camera tie let you get it all down for blackmail later, while still allow-
ing you to hold drinks in bath hands. If you want a soundtrack to go with all the pretty pictures,
CCS' miniaturized tape recorder fits very nicely into a pack of hollowed out Marlboro Light 100's. It
also lets you record exactly how many times Mark Spitz bums a cigarette off you, and you can play
back his whiny “I'll buy you a pack tomorrow” when he doesn't make good.

So provided you don't remove your hard-wired haute couture, you'll get some nice footage of Jifl in

the bathroom blowing anything with an accent. Just let her try and talk her way out of that one over

Eggs Benedict..).PS.

Ever since the 70’s, when Star Trek reruns became part of our television heritage, | always felt my childhood imper-
sonations of Lt. Uhura were incomplete. “Capt. Kirk!! All frequencies are jammed,” I'd yell, violently spinning on a bar
stool and clutching my earlobe with a pseudo-frantic facial expression and a bath towel wrapped around my waist (a
sad, terry-cloth substitute for her futuristic 60's uniform).

What was missing, besides anyone in the house to arrest my proto-lunacy, was that chic
metal gadget she'd insert in her ear just before her dramatic scene when the Klingons
attacked. Though not the Federation, American Technology Corp. has come to our rescue
with a plastic version of that accessory, FM Sounds, the world’s smallest FM radio. For only
$20, you can walk around the East Village and have people ask, “What's that thing in your
ear?”

Dissatisfied with this product's overall drab appearance and the moderate attention
shift it provoked, | decided to do what | do best: Glamorize the shit! The possibilities were
endless: Modern Primitive, Cyber, Deconstruction, Neo-Punk, etc... For stereo sound pur-
poses, | had two available for transformation and ended up with a Priscilla, Queen of the
Desert (the feathered look shown here) and a Gangsta Chic model (add some monster
chains and a big gold $). For a fun rainy day project, run over to Comp USA for FM Sounds,
then to a craft store for some sequins, studs, and glue, and unleash your imagination.

Once this company improves its technology and raises the sound quality to an ear shat-
tering decibel, promoters can stage history's quietest event, the Silent Rave. They can sim-
ply rent transmitters instead of speakers and include two receivers with the price of admis-
sion, while having five DJ's spin SIMULTANEOUSLY on different frequencies. If we dancers
don’t like the mix, we can change the channel. Zap the DJ!! So promoters, start planning
the party, and put me on the list, plus three. - Ernie Glam
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Baby face

If you thought that the old saying “a baby's face can sell any-
thing” was just a cliché, stay away from the record shop. It could
just be a strange coincidence or the music industry is so desper-
ate to sell more copies of their releases, that the images of babies
have become the latest marketing ploy. We know that gimmicks
work and if all fails, sex is a sure sale pusher but babies are the
pick of the season in the marketing board rooms. Everyone at pro-
ject X loves the new Grid record, Evolver (covered in our CD review
section), which features a young musician with a Roland 303 and
defines diaper high tech. The hip-hop culture is also hot to this
new tactic with Big E. Small’s little toddler with a not so little afro
on the CD cover. Call it self-portrait of the artist as a young man,
or call it cute, or just notice the business on the upswing at the
baby modeling agencies.

THE'HED BOYS

GIRLS + BOYS

Handbag to the Floor

The newest term on the club music scene is “handbag.” Now let us
explain, before you dismiss it with a click and a snap, that although it
does have a corny explanation, it’s ali the rage. The music is the most
progressive, uplifting, mind-twirling, head-spinning sound to hit the
floors in a while. The story goes something like this... It all started back
in the late 80's when a popular underground house DJ from Holland had
his name placed incorrectly on a flyer. His real name was D) Hans Bag,
but the British club Mecca who had booked him, printed it as DJ
Handbag. He was regarded as an excellent house DJ whose sound was
associated with energetic hand-raiser anthems, so he simply kept his
new name after the incident. Now, if this version is a little to far fetched
for you, here's another one... All the office girls in Europe who commute
to work in the city and plan to go clubbing at night simply don't have
the time to travel back home to slip into something more comfortable -
you know, a wig, a pair of clunky platform boots, a vinyl mini skirt, and
such... So they simply bring their club outfit to work in their handbag,
which they have to carry at night while clubbing and when the DJ starts
working it and the music starts making your booty shake, all the hand-
bags go on the dance floor while the disco dollies dance around them!
And that's why it's called Handbag! As it takes a while for the termi-
nology to catch on in America, clubs in UK have “handbag nights” and
some groups are considered to have a “Handbag sound.” One example
is The Hed Boys “Bays + Girls” on Deconstruction label which simply
took a picture of a handbag and printed it as cover art. Surprisingly, the
group disapproved. “This was done without our approval,” responded
Dave Lee (aka Brad Hed) of The Hed Boys. “Handbag house is a cross
between hard American beats and a sort of European pop sound. It
tends to be more commercial and not as underground.” Deconstruction
wanted the song to be categorized as Handbag because they tend to
draw better sales figures and The Hed Boys don't want to argue with
good sales. The single is now available through Logic records domesti-
cally so you can decide for yourself. Just grab on to a handbag and pop
the song in your stereo and find out what happens.

Old school meets

new school in the studio

If today's new high tech synths don’t suit your low budgets and if
their complicated manuals make you nauseous, look no further then
Kentons Pro 2. The term “Back to the Future” has never been more rel-
evant. The Pro 2 lets you convert non-MIDI pieces of equipment to MIDI.
Before Musical Instrument Digital Interface technology came about,
most of the older synthesizers used a method of centrol called CV &
Gate. The CV acts as a controller telling the synth what note to play and
the Gate would say when to play it. By using the Pro 2, you can controf
these older synths from a modern MIDI instrument or sequencer. It
allows you to convert Midi signal into CV & Gate. The converter even
comes with instructions for connecting to the Roland TB-303,
Minimoogs, Korg MS series and so on. The cennections are simple and

plicated MIDI conversions. No technical mumbo-gumbo needed here, the Pro Il will put your new-old purchases to use with any
current studio set-up right away. This interface only uses three buttons and a simple bargraph, so figuring it out shouldn't
take you very long. The Pro 2 provides two separate MIDI channel conversions, should you need more, Kenton also produces the

the possibilities are endless. You can pick up old synths at half the price of today’s equivalent gear without any worries of com- l
I
!

Pro 4 which not only gives you four separate channels, but is also doubles the price. Retailing at a very reasonable $399.00,
the Pro 2 can give you the classic electronic sounds of the past decades that new technology won't provide.

CD ROM: Exploring Headcandy

My first interactive CD-ROM. Happy Happy Joy Joy! With all the junk on the shelves, | picked Headcandy

- avisual trip for the Macintosh set to original music by Brian Eno. The disk is easy to set up and oper-
ate. You need to have Quicktime 2.0, Sound Manager 3.0 (but don't sweat it if you don’t, these two are
provided on the disk) and System 7.1. The CD also comes with two Headcandy approved 3-D glasses.
Once you get set up and tune in, the first image that appears is five floating spheres bouncing around
each other inside a box full of bright vivid colors with eyeballs (including lids). By clicking on each
sphere, the screen shifts into a mini-optical 3-D movie with constantly changing forms, shapes and col-
ors all being played to the ambient sounds of Brian Eno. | wonder if the makers ever thought people
would take hallucinogenics before watching this excursion? The imagery and colors are really cool, but
the music can get awfully boring. The soundtrack isn’t all that, so | got the best results after | turned on
my own stereo and played my favorite songs really loud. That was cool! You'll find that either pump’n
house beats or wicked acid trance records will work the best. Also remember the simple fact that larger
screens give you more to look at. If you have a small room and anything smaller then a 14” monitor, for-
get about it. A couple of tips for those who don’t know about the program, holding down the option key,
then clicking on the background will
make trails appear following the
path of the floating spheres. And
holding down the control key, then
clicking on the background will turn
the background to hlack. Nah,
these people weren't bugg'n! In all,
there are 40 minutes of visual
effects that you can enjoy with your
friends. The disk even comes with a

file for ordering more of the plastic

3-D glasses for when you want to

have a party.

Loung’n

We're tired of the '80s nostalgia and the ‘70s
retro poop, but we're all grooving to the 60’s
Lounge culture as the underground breed of music
is re-born again. From the always fantastic early
60's pop culture comes Mom and Dad's all-time
favorite,  lounge/pop-instrumental/space-age
bachelor pad music. Bands such as Love Jones and
Combustible Edison gave it life again while others
like Black Velvet Flag gave it dimension by cover-
ing classic punk songs in this style. Interest in
these new groups has also brought about a strong
resurgence in Juan Garcia Esquivel, who is dubbed
as “the undisputed king of bachelor pad music.”
The origin of this sound is directly related to the Hi-
Fidelity Sound Explosion of the early 60's.
Everybody was going nuts for the two-channel
stereo system and wanted to desperately test them
out. Esquivel's musical arrangements took full
advantage of the stereo phenomenon with bongo
beats, glass shattering brass and perky xylo-
phones. Lyrics were replaced by whistling and
humming while vocal choruses were taken over
with chants of “Zu-Zu-Zu" or shouts of “Pow! Pow!
Pow!" Could this be bigger than the grunge phe-
nomenon? Only if everybody starts dressing like Pee
Wee Herman. Good luck and don't get caught at the
porno pics!
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JUDD FOOT BLOGK

First essential in learning judo is learning how to position yourself properly.
Without this, practice throwing sessions are impossible. In cambat, the ability to position,
kick and fall without injuring the body is essential toward mounting 2 counterattack.
On Grant: Tox pants by Tommy Zung and belt from Pat Field. On Adrian: Adidas pants.

THE OKINAWA-TE BREAK-FALL

Ihe foot block, aiso called the ankle throw, is one of the

tougher throws and therefore worthy of diligent practice.
On Grant: Sex tank, belt, and pants by Joop! On Adrian: mesh
top and pinstripe pants by Todd Oldham, belt from Pat Fields.




TAIOTOSHI

Also known as the leg throw or the bady freeze, is
effective when used against an opponent. Do not straighten leg or

kick elear, as you will break the Taiotoshi and ruin the drop.
On Grant: Pussi Wip T-shirt by Venus Genetrix. plaid pants by Pleasure Swell

from Satellite, boots from Foot Gear and Activewear, belt from Pat Field. On Adrian:

shirt by Speecway. skirt from Fab 208 and boots from Footgear and Activewear.

GIRGLE THROW

This handy move s aiso known as the stomach throw, Grasp
opponent on both sides of the collar, execute a back break-fall. Place your

right foot against his stomach as you fall, toes just below the bel.
On Grant: top by Caesar Arleanes from Pat Field, pants by John Richmond,
Sauconys from Foot Gear plus Activewear. On Adrian: top by

Bill Hallman from Pat Field, pants by Lip Service.




THE JUJITSU HIP THROW

This starts from a standing position and a5 opponent advances,
drop back to your knee, pulling him down and forward with your hands.

On Adrian and Grant: argyle sweaters, down vest, corduroy pants all from

Fab 208, Hanes T-shirts and boots from Footgear and Activewear.

THE FLOATING SCREAM

The moment you pull your opponent forward, furn your body o the left and

using your stomach museles, release the inner nergy and fly like a dragon.
On Grant: button up shirt and plaid pants from Fab 108, pullover by Todd Oldham.

On Adrian: tie dye button up shirt by Todd Oldham, tie from Salvation Army, jacket by
Bill Hallman, pants from Fab 208, belt by joop! Sauconys from Footgear.



COLLEC THN@ LSD BLOTTER A ARTF by Thomas Lyttle

A recent development in the world of art-collecting and anthro-
pology may set the media - and your local PTA - reeling.
step

Usually illegal sheets of LSD "blotter acid" have
been turning up, not in homes of eccentric hip-
pies or Haight-Ashbury elders, not in the Rave
clubs across America or at Grateful Dead shows,
nor at Rainbow Tribe festivals, but on the walls of
serious art galleries and museums and in the
hands of nations most prominent collectors
and historians!

These sheets of LSID had become legendary in
underground Americana as they featured the pop
image of the moment printed on the acid mari-
nated paper and distributed on the local under-
ground scene. Some of the most famous LSD
images had been Mickey Mouse "Sorcerer's
Apprentice” (from Disney's Fantasia), Beavis and
Butt-Head, UFOs, Sega's Sonic, and actual FBI
emblems. Talk about a trade-mark with style - to
own is to be arrested! When this art is saturated
with LSD it carries stiff penalties for possession -
up to 10 years or more!

As unbelievable as this sounds, there is a lot of
surreal flag-waving going on these days.
Previously the only way to view such artwork up
close and personal, was to break the law or sit in
some DEA's "Just Say No" lectures.

Nevertheless, millions of techno hippies and
tongue-pierced ravers recognize the little pictures
with fondness, pride and a smile.

Recently, a number of art shows, gallery events,
museum exhibitions and even collector's forums
have sprung up all showcasing LSD art. Of
course, all the LSD had to be removed or neu-
tralized before any art-brokering, trading or pic-
ture-hanging took place. Nowadays, a collector
can buy a numbered print autographed by the likes
of psychedelic elder himself, Dr. Timothy Leary.

LSD Art as a Cultural Icon

An outspoken proponent of LSD art collecting
is a well-known New York City art critic and
Club DJ Carlo McCormick, who wrote a
Manifesto for LSD blotter art collectors called A
Culture In Disguise ( San Francisco Art Institute,
1987). In this McCormick expounded on the
cultural significance of LSD blotter art collecting
and preservation during which he commented

that "...the importance of these prints as cultur-
al signifiers can be traced back to an interest-
ing history of private communication... that

has long existed as undercurrent riding
against the mainstreams of authority. Youth
Culture' ... Their identifiable markings of

belongmg insignias of school, team and frater-
nity, tattoos, gang "colors", band logos - and icons
like the peace-sign, the swastika or the anarchy
"A" - constitute the basic semiotics of LSD
blotter prints."

It's a small
back for conservatives and thought-police and a giant leap
forward for psychedelic and rave philosophers as LSD art goes public.
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“In a fine Alice-In-Wonderland form, McCloud's

exhibit ended up garnishing a 2nd place ribbon at
the San Francisco County Fair's art competition!
A "blue-ribbon" for LSD - God Bless America!

Gallery Shows

In the last few years a number of LSD blotter
art shows have toured, branding the conscious-
ness of underground art lovers. The collections
made their way into the more courageous gal-
leries and art museums across the USA. The first
major show titled "The Holy Transfers of the
Rebel Replevin" featured Mark McCloud's excel-
lent showmanship. Next came "The Cure of
Souls" which was held at Psychedelic Solutions '
art gallery in New York City. Gallery owner Jacob
Kastor, McCloud and others combined East-coast
and West-coast LSD art collections and dis-
played about 75 brands of blotter acid, matted
and framed in first-class style. Naturally a media
circus ensued - to the delight of everyone, espe-
cially the crowds that filled the gallery. Kastor
lamented that the show might have been larger,
but "one of the problems is that this art was con-
sumed, so there was not more to show..."

Legal Issues Surrounding
LSD Art Collecting
The fact remains that all LSID blotter sheet art

is completely free of LSD, although people have
occasionally been hassled and at least one person
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Tips for Collecting LSD Blotter
Art

Starting a collection requires certain some
underground sensibilities, nerve, and hanging out
with other collectors. Attending art shows and
gallery displays is also important. You can daisy-
chain it from there and find brokers who deal
with collecting autographed editions by the likes
of Albert Hoffman (the man who invented
LSD) Ken Keesey, Allen Ginsberg, Tim Leary,
and others. You may find brokers who handle
such items based on autograph value alone! One
such collector is encryption-software executive
Robert Demarest who owns an antiquarian book
business Mycophile Books specializing in rare
scriptures pertaining to drug-history and psyche-
delia. "There is a wide open upscale potential for
collecting LSD art," said Demerest as he proud-
ly displayed his matted and antique-framed LSD
blotter art they showcased the Nights of Malta
Military Crests and autographed by Dr. Albert
Hoffman. "As a rare book dealer, | know that a
book's worth will double when it's autographed..,
same holds true for LSD blotter art." Also,
check out 1960s specialty catalogs like Skyline
Books, Flashback Books, and Rosetta.

Next time you're hanging out at your
local underground event, remember, the
cheap trip of the day can be a
priceless museum piece
tomorrow.

Thomas Lyttle has published aver 75 articles and 8 books
for the popular and scientific press. His latest books are
Psychedelics: The Most Exiting New Materials On Psychedelic
Drugs (Lyle Press/Barricade, 1994} and his soon-to-be-released opus
Psychedelics Reimagined.

He can be contacted at Box 4465 Boyntan Beach, FL 33424




Project X presents the top remixers B i
of Trance, House and Hip Hop. &) /4
by darren Ressler g

In Trance underground, the name to know is
Jam and Spoon. In house music, it's Masters
At Work. In Hip Hop circles, it’s T-Ray. They
are remixers and producers whose innate
vision and discerning DJ skills place then at the
top of their profession and their scene. Through pumping out consistently flawless ||

work over the years, they've all quietly taken their distinctive underground ethos to I\ |
the masses without having to compromise themselves. As we hurl towards the —
millennia, these talented studio stars are shaping tomorrow’s club music today.

A little over two years ago, German duo Jam & Spoon  copies. “Spoon then decided to do it himself, but he didn’t know

quietly issued a treasure of a single called "Stella” from their anything about programming or working with computers and

Tales From A Demographic Ocean EP on the famed R&S label.  synthesizers. He got my name from a friend, and we met and went

With techno gaining mainstream popularity around the world,  into the studio and realized that we worked very well together, ©

and wafting ambient tracks bubbling up from the European Jam & Spoon then banged out several other striking remixes,

underground, “Stella” brought to the forefront yet another new including Alex Lee's “The Age of Love.” When they were asked to

term to dance music: Trance. Combining elements of techno,  remix Quincy Jones’ “Back On The Block,” they knew that their

house and ambient styles, this Frankfurt-based pair stumbled  sound was getting heard across the Atlantic, although the invita-

on a new sound which would accidentally inspire a new wave of  tjon to re-sculpt a track from the master was initially a bit over-

producers. whelming.

“Stella” topped charts all over Europe, and excited import- “After we did the ‘Age of Love’ remix, there was a lot of inter-

hungry U.S. clubheads. Yet, Jam & Spoon’s success was hardly  est in us because people seemed to like our tracks,” explains

the result of years of struggling. Both members had already  Mark. “That remix was very important to us because Quincy him-

achieved success on their own prior to their union. Jam El Mar  self wanted to listen to the track before it was released, and he

(aka Rolf Ellmer) had produced among many Dance 2 Trance,  accepted it! Quincy Jones is one of the godfathers of production,

and Paris Red, while Mark Spoon (aka Mark Loeffel) worked at and to get the chance to remix a song from his very personal

Logic Records, was a prominent D) on the Frankfurt legendary  album was something that was breathtaking.”

underground, and co-owned a local club XS. When they finally At the point when it was clear that they could've gone on to

met and worked together for the first time, it wasonlytodoa profitable career as remixers - after all, by then they had inter-
remix for Dr. Alban out of necessity. preted tracks for everyone from Stereo MCs to Enigma to Frankie
“There was a big hit single, ‘Hello Africa,” and it needed  Goes to Hollywood - Jam & Spoon decided that it was time to
remixing. At the time, there weren’t too many good remixers  shift their efforts. “After going through a lot of remix work, we
here in Europe, so Mark Spoon, who worked at the label at the felt that we should spend some time working on our own pro-

time, had quite a problem trying to find somebody to do it,”  ductions,” reasons Jam. “That's the time when Jam & Spoon was
recalls Jam of their first mix, which sold an impressive 150,000 really born.”

Having based their production career by not playing by the and loves all of the grunge and progressive rock music from
established rules, Jam & Spoon opted to take their time when America. When we want to listen to music, we almost never pick

] they signed a worldwide recording contract with Sony. With a up a dance-music LP,” explains Jam, who, along with his partner,
single still rocking dance floors across the planet, conventional won Mixmag’s “Remixers of The Year” honors in 1992.
wisdom might've called for a quick follow-up but Jam & Spoon “We didn't want to release an album that had a bass drum
took their time, and created Tripomatic Fairytales 2001, which was going on for maybe 80 minutes with some [Roland] 303s on
released via Epic last year. (Tripomatic Fairytales 2002 is its ambi- top,” he concludes. “That recipe is great for rocking the people
ent counterpart.) 20017 is the rare club album which requires a at clubs, but when you're at home and you want to listen to
definite commitment from the listener. Sure, tracks like “Stella” music, the whole experience is different. We wanted to go one
are perfect for the dance floor, but many of the songs are inten- step ahead. We tried to catch people’s attention with extraordi-
tionally diverse. “Mark listens to many different styles of music nary concepts and make them listen to the music again.”
28- *29




that he had the knob twiddling skills to pay the

diving head first into production.

Born and raised far away from the burgeoning early
eighties New York rap scene - in Lancaster, South
Carolina to be exact - he gave himself a crash course by

proxy in Hip-Hop 101 after hearing Afrika Bambaataa's

“Planet Rock” and discovering George Clinton and
Parliament Funkadelic. As he paid his dues working as
one of the South's busiest mobile DJs, he saved up his
loot and invested his hard-earned dough in equipment.
Wisely, he'd regularly fly up to N.Y.C. to
embark on weekend record shopping sprees where
he'd buy up all of the vinyl manna which was unavail-
able back home. While in the Big Apple, he'd snatch up
two copies of every twelve-inch rap record on the wall
in Times Square record stores like the Music Factory.
From DJing, he's gone on to become one of rap's
hottest remixer and producers.
Now living In Brooklyn with his family in an incon-
spicuous house on a quiet tree-lined street, he toils
daily in his well-equipped basement studio. So far, he's
remixed jams for Cypress Hill, Lord Finesse, Grand
Puba, Funkdoobiest, Fishbone, Jamalski, The Boss,
Luscious Jackson, and 311. (Even the king of rock, Mick
Jagger, called him from the Fiji Islands to ask him to

Remixer and producer Todd “T-Ray” knew early on

But, unlike many upstarts on the braggadocios tip, he
chilled, and opted to learn as much as he could before

them that their group is wack. “I tell them to their face, 'Hey, your shit
is garbage.”

continued

remix “Sweet Thing,” a single off of his last solo album). On the
bills. production end, he's hooked up beats for MC Serch, as well as
joints for new artists, such as Whooliganz, Artifacts, and Fatal.
With his raw mixing style drawing from a well-schooled knowl-
edge of funk and rap, the enigmatic T-Ray, who has never granted
an interview until this one, has intentionally remained low-key.
“I've been concentrating more on making records rather than
worrying about hanging out,” he says, stressing his desire to remain
on the down low. “If | know of an industry party, | don't go. Whenever
I do go out and people see me, there's always this stupid controversy,
and people try to question the reality of who | am. There’s a lot of racial
shit that goes on, and | never really thought about it until | got into the
music industry where people try to label me because I'm white.”
Currently poised next to Pete Rock on the top rung of the hip-hop pro-
duction ladder, T-Ray is extremely selective about his projects. He con-
stantly gets calls from A&R execs who are desperate for a remix fix;
however, most of the conversations end up with him frankly telling

CLICK!

T-Ray's recent exploits include work behind the boards fo'r Kool G
Rap's next album for Epic. Even mic legend Rakim has called hmT about
hooking up beats for his next project. T-Ray's talents go beyond hip-hop
as he successfully gambled his reputation on producing Betty, the latest
album from Gotham noise rockers, Helmet. It seems that guitarist Page
Hamilton and his crew asked him to produce Betty after hearing T-Ray's
tumultuous remix of their “Just Another Victim” duet with House of Pain
from the Judgement Night soundtrack.

T-Ray closely considers each project that's
offered to him and manages to keep an open mind
about things. But the more he comes into contact
with clueless label reps, the angrier he gets towards

the people in power. “I’'m getting sicker and sicker of
the industry,” he complains. “A lot of people look at
me as the new ‘hip’ thing, and | get a lot of offers.
Even when I've politely turned projects down, the label

people will sometimes go, ‘Okay, but will you do it for
twice the amount?' Like that's supposed to matter! |
can't see spending three months of my life working on
something that | don't believe in. Making music isn't
just about making money.”




boards, I'll make the beat,” Kenny says, obviously apprecia-
“Then I'll leave the

continued

words by mike Weiss
photo by roberto Ligresti In the house music industry, top name remixers are
famous for using the same tracks over and over again for
their remixes. Usually, this is not out of any sense of lazi-
ness, as all of them are extremely talented producers. The
problem comes from the industry side, where you have nar-
row minded A&R execs offering them up to $40,000 to use
the same “smoothed out, verse-chorus progression, slight-
ly techno-y,” track over and over again.
You'll never find this happening with Masters at Work.

This two man team, made up of “Little” Louie Vega and

Kenny “Dope” are probably the most innovative, unpre-

dictable remix team going. “A&R people know that when we

do a project, bottom line, we don’t do things for money. We
take on projects we feel good about.” Their list of remixes is
long, but among the classics are “Set Your Loving Free” by
Lisa Stansfield, “Still in Love” by Melissa Morgan, and
“That's the Way Love Goes” by Janet Jackson (on which they
worked with CJ Macintosh). Among their production credits
are "“Can't Get No Sleep” and “Love and Happiness” by
India (to whom Louie is married), “Deep Inside” and “I Get
Lifted” by Barbara Tucker on Strictly Rhythm, and “The
Nervous Track” by Nu Yorican Soul on Nervous Records.
A little bit of background on the two of them gives
some insight into why their work is so varied. As an afi-
cionado of classic diva disco records, Little Louie is a cham-
pion of garage-style house anthems. He is the resident D
at the Sound Factory Bar on Wednesdays, and is always on
the lookout for a great new song to expose to his crowd.
“When we do a mix, we try to compliment the artist and the
song, but also compliment the dance floor,” says Louie.
“The floor has got to be rocking.”

Kenny Dope, on the other hand, is famous among New
York's hardcore hip hop crowd. A resident of “Bucktown”
(Brooklyn), Kenny’s bootleg mix tapes are among the most
sought after in new York. When every D) and his brother was
making sample house tracks about three years ago, Kenny
had the idea to make a hip hop sample track. He produced

such hip hop classics as the “Supercat Dondada” track,

“Blood Vibes,” and “Get Up,” as well as many of the best

hip hop sample track records on Nervous and Freeze

Records. Currently he's doing production with KRS-One on

KRS-One’s upcoming album on Jive Records.

The combination of Louie’s musical sense and Kenny’s
strong affinity for rugged beats is what makes this remix
team so exciting. Fortunately they are good friends as well as
partners. “Kenny and | have a special relationship where we
have no problems with each other with jealousies or any-
thing like that,” says Louie. “That's important in any type of
relationship because when you start hiding things from each
other, that's when you start having problems.”

Their personalities balance each other well in the studio
as well, where the mixing room is usually crowded with some
of the many industry friends who come to their sessions.
While Louie has an excitable, somewhat impulsive personal-
ity, Kenny is the more stable, laid back’ of the pair.
“Sometimes we'll do a mix, and after Louie does the key-
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tive of his partner's idiosyncrasies.
room, thinking the engineer is going to start doing the mix.
I'll come back an hour later, and Louie’s gone ahead and put
all new music to the track.”

Upcoming projects include their own label, Masters At
Work record label. According to Louie, “I want it to be just
like Sleeping Bag Records in the 80’s, when everyone was
so anxious to see what was the next release on the label.”
They are also working with Donna Summer on a remake of
“l Feel Love,” as well as the follow-up to Nu Yorican Soul.
Whatever it is, you know that when this team is involved, it’s

something that's going to make noise.




One record. There is always one record that every-

body holds close in their minds and
years ago, Blue Lines by Massive Atta
one and only record. It managed to ¢

rhythms, soulful lyrics and a vision that | had never
heard before. | told all my friends about the record,
played it at every party and made sure the volume

was turned up nice and loud. | was
enough to see them live on one of th

coast performances back in 1991. Since then, |
haven't heard one positive word about the future of

this group.
The word from the British press w
band seemed to wither away one piece

The three core members, 3-D, Mushroom and
Daddy G lost Shara Nelson, their lead vocalist, who

left to pursue a solo career. Then followed

Jonny Dollar and manager Cameron McVey who left

to work on Neneh Cherry’s new record.

explains “with Cameron disappearing as
our manager, Shara not around, and
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Horace (who sang on three songs from the previous
album) in Jamaica, Massive Attack was pretty much
back to zero."” It seemed like there was nothing so
massive anymore while every new band in sight list-
ed Massive Attack as a strong influence on their

music. Everyone wondered if they would ever put out

another record again and what it would sound like.
Could it compare to Blue Lines? Or could it be that
the Massive crew was a one hit wonder? Just anoth-
er one record band? Low and behold, Massive
Attack's second, full length record entitled Protection
has just been released.

Although the band never received any recogni-

tion here in the States, they were regarded very high-
ly in the rest of the world, especially in Britain. “The
first album had such an impact as a ‘new thing’ that
everyone was waiting for this second album and of
course, they were going to compare it to Blue Line, "
said 3-D. The news of the second record had all the
press and critics ready to go with their pen and paper,
trying to get their hands on one of the most highly
anticipated albums in years. With expectations of
major disappointment (due to the greatness of their

first work), every critic was more than surprised to dis-
cover an absolutely brilliant album. No, it's not Blue
Lines,. Rather it's Massive Attack three years later and
smarter. Tracey Thorn from Everything But The Girl
sings on two songs along with Nigerian born singer
Nicolette, who contributes on two others. Tricky Kid
returns from his solo project to kick it with 3-D on two
rap tracks and Horace Andy spreads his Jamaican sun-
shine on two reggae-flavored songs. The record also
contains two beautiful instrumental tracks that will lit-
erally leave you gasping for breath.
The album starts with Tracey Thorn singing the title
track and debut single “Protection.” Not only is this
song better than anything she has ever done in the past,
but it is also very reminiscent of the first single from
Blue Lines , “Safe from Harm,” and my personal favorite,
“Unfinished Sympathy.” The most exciting contribu-
tions are “Three” and “Sly,” sung by Nicolette.
Possessing what is described by 3-D as, “a voice like
Billy Holiday on acid,” she adds a spirited enthusiasm
that brings a whole new dimension to the record. The

hearts. Three
ck became my
ombine funky

even lucky
eir few East

as that the
at a time.

producer

As 3-D

two instrumentals are insightfully orchestrated with
smooth hooks and each is followed by the deep vocals of
reggae star Horace Andy. He first does a cover of “Spy
Glass” over housey electronic dub beats and then sings
a cover of the Door’s classic “Light My Fire” with bullets
being reeled off everywhere. It's wonderful.
Tricky and 3-D team up in a Massive rap style on
“Karmacoma” and on “Eurochild,” a second song that
has now become the band's icon. “Eurochild” is featured
on the album’s cover as an animated character created by
3-D, made up of six spheres representing turmoil, confu-
sion, and Europe's frame of mind as a result of unifica-
tion. 3-D not only created the cover art for the album, but
many different art pieces that will be presented as an
installation along with the performance on the group’s
tour. This makes Massive Attack not just a band, but an
entire sound and visual system. “Everywhere we go, we
transform the whole building, no matter what it looks
like, modern or old, into our own environment, visually
and audibly,” explains 3-D as the band plans their tour
through Japan and Europe with possible thoughts of
coming to America. “In the States, there is a different tra-
dition of rock and roll,” expresses 3-D. “You get on stage
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and perform as a band, but people want performers and

stars... We might do a couple of key cities if we can plan it
with the right people, do a really good, big event, but on the
whole, we're not going to bring the concept to the States
‘cause | don't think they would really understand it.”

The attitude and sound of Massive Attack is very chill and
straight forward, whether on tour or in the studio. Their slow
pace is often associated with their roots in Bristol, England,
and the city of Bristol has always been associated with breed-

ing lazy, laid back people - maybe they just like to take their
time and get things right. This Bristol quality and slow sound
is now put to constant comparisons with fellow Bristolites,
the group Portishead. In the time that Massive took to
release the second album, Portishead developed their own
sound in Bristol and jumped onto the charts and into the
spotlight. They have managed to grab lots of headlines, not
to mention the constant comparisons to the Massive crew,
just because they are both from the same area. Although
they feel that Portishead deserve their just credit, they also
believe that the two bands don't sound anything alike.
“They're doing a very different record. It's very much more of

\‘— —by afshin

a blues album with the gitar thing,” as 3-D puts it. “Our record is
of a similar vein, but a differéqt kind of soul, and still within the rap
and dub thing.” Bottom line, eash record should stand on its own
merits.

Massive have originated their souhd_through time and now,
with the help of producer and long time mate Nellee Hooper, it's
easy for them to admit that production of the recorduis a major key
to their success. “He works as a judge or arbitrator,” explamsa-D.
“When you have a lot of ideas coming from the three of us, they
tend to become quite personal. You then have a specific objective

of how it's supposed to sound... you need someone to think more
laterally. That’s when Nellee becomes really important.”

o Three years is a long time between records, but when
they're this good, it's worth the wait. For those long time fans of
Blue Lines, who are looking for another “Unfinished Sympathy” or
“Daydreaming,” you won’t find it here. This is 1995 and Massive
Attack have moved on to bigger and better things. Give Protection
a whirl and you'll find it to be as infectious as its predecessor. 3-

D best sums up the band's feeling on the new record by simply

stating “We're proud of it.”
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‘Felix Da House Cat

Chicago

STRING FREE Phortune, DJ

Pierre Mix - White Label

CAN U FEEL IT, Mr. Fingers -
Trax

HEART ATTACK REMIXES,
Roy Davis - Sex Trax

THE PACE, Robert Hood - Axis
MARK THE 909 KING - Sex
Trax

LIGHT SPEED, Nate Williams -
Sex Trax

DERAK SIDE EP Armondo -
Radikal Fear

ON THE SNEAK TIP EP, DJ
Sneak - Radical Fear
CASHBACK, Aphrohead - Power
Music

Scott Hardkiss

=
[994: A Year in Review
oveyesforever

4.BEASTY BOYS, ILL
Cemmunications - Grand Royal

DISCO EROTICA, DJ Sneak -
Cajual

SQUFFLE, Little Louie Vega -
Bootleg

METHADONE MAN, Cut N'
Paste Engineer - Gemini
DOMAIN, Spank Spank - Sextrax
HORNY, Cajmere - Cajual

THE BLAST, Photon Inc. - Strictly
Rhythm

THE VIBE, Marshall Jefferson -
Freetown (UK)
FREEFALLING/THEE INDUS-
TRY MADE ME DO IT,
Aphrohead - Power Music

TAKE IT UP DJ Pierre E.P. -
Strietly Rhythm

SEX ON MY MIND, N/A - King
Stregt

Doc Martin

Los Angeles

AFRICAN ENCHANTMENT.
0B Martin - Acetate

ACID PEOPLE, Sweet Drop -
ovalicious

{DOC MARTIN CONTINUED)
PLUS, Atom - Tribal

NU SKOOL SONIC, Satori -
Yoshi Toshi

PAUL'S PAIN, Nightman - Strictly
Rhythm

FLIGHT D H2126, The Wave
Catcher - Just a Matter of Taste
(UK)

GET DOWN, The Hug Club -
Absolute (Holl)

TRAIN OF THOUGHT,
Escrima - FFRR (UK)
INSPIRATION, Arnold Jarvis -
Freetown (UK)

PEOPLE TOGETHER, Doc's
Daily Funk - Groovalicious

juan Atkins

Detroit

GAME ONE, Infinite Black N -
Power Music

FADE Il BLACK, Tweekin - Black
Nation

WRATH OF THE PUNISHER,
Waveform Transmission Vol. 3 -
Axis

AURAL, Robert Hood -
Superstition

PHYLYPSTRAK

WELFARE CHEESE, Claude
Young - Utensil

STARGATE, Dark Energy -
Underground Resistance

DE JA VU, All Over the World -
Ricky Rouge

| WANT TO BE THERE, Model
500 - R&S

ORIXA, Datura-La-Yerba Del
Diablo (the remixes) - Trance
Records

The Project X
all-stars

DON'T LAUGH, Josh Wink -
Sorted

RELEASE ME, Space 2000 -
Wired

DISCO EROTICA, DJ Sneak -

Cajual

PAUL'S PAIN, Nightman - Strictly
Rhythm

KEEP IN TOUCH (BODY TO
BODY), The Shades of Love -
Vicious Muzik

domesiii

worldwide tour and talent

jockeys

the hardkiss brothers
mark farina

charlotte

derrick carter

jon williams

g most

three

reese

keoki

professor smith
wade randolph hampton

live and direct

god within

rabbit in the moon
little wing

hawke

the velvet hammer

stylee

panya boulangerie
peepholes and polkadots
w graphique

crew
stompy
eschew
luna
circa
organic

quite possibly the finest baked goods on this planet
1388 Haight St. Suite 259

San Francisco, CA 94117
415.487.7623














































